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The Corona pandemic has take down the vital parts of the economic
sector. The implementation of the Large Scale Social Restriction (PSBB) has forced
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society choose cycling as their exercise during the pandemic. This condition leads
to the increase of the demands of bicycle and its spare parts although their prices is
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enterprise, specifically the ones in the domain of bicycle. This research will use the
qualitative descriptive approach. The interview data will be collected and
categorized based on the source of the information, and will be presented in
narrative voice showing the increase of small and medium bicycle enterprises’s income, so we can conclude that there
is an impact of the cycling trend during the pandemic of COVID 19 towards the increase of the small medium bicycle
enterprise, whether it is online, offline, the selling of bicycle, the spare parts, or the accessories.
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1. Introduction

In the early 2020, the world was shocked with the Corona Virus Disease pandemic (COVID-19) who
managed to infect most of people all around the globe (Al-Balas et al., 2020; Nasution et al.,, 2020). Since
January 2020, WHO has announce a global crisis amid the virus attack, this is a terrible phenomenon
throughout the 21st century, on the same scale of World War II, because the majority of world biggest
events (such as sports events) has been postponed or even worse canceled, The similar condition as we
are having now were only happened once, it is when the Word War occurred, there are no other
circumstances that can canceled those events before . Starting from March, 19t 2020, there are 214.894
confirmed case of infection, 8.732 are pronounced dead, 83.313 are fully recovered from this disease. (Al-
Balas et al., 2020; He et al., 2020).

In Indonesia, the government has pronounced the state of a disaster emergency, starting from
February 28t 2020 to May 29t 2020 amid the pandemic for 91 days straight. The mitigation step has
been taken by the government to overcome this extraordinary case. One of the step is socializing the social
distancing act (Hadiwardoyo, 2020; Handayanto & Herlawati, 2020). This concept explain that one should
maintain their safe distance minimum 2 meters away from another to cut the spread of COVID-19 virus.
Besides, one must avoid direct contact with another, and also avoid a mass crowd. But there are people
who does not obliged to this rules, Even though the government has already closed the school and
university from the academic purposes and give the Work From Home policy for the employees, the
people missed used it and went on vacation (Yamali & Putri, 2020). Besides, despite the state of
emergency the mass religious meeting was still held in several location, in contrary if the social distancing
rules, in this kind of event, surely a mass group of people gathered in one place could be a perfect way to
be infected, because the merrier the bigger the chance to get exposed by the COVID 19.

The COVID 19 pandemic not only affect health sector, but also give a positive effect on Indonesia’s
economic sector. It is the opening of new and bigger export market other than China. Besides, the
domestic economy sector will also increase because the government will enhance the domestic
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production and take the bigger advantage from the foreign party. The COVID 19 pandemic can also be
used as the correction so that despite the pandemic, the investment will always be in stable condition
(Nasution et al., 2020).

In this pandemic situation, people share their common fear of getting infected by the incurable
COVID 19. This forced the people to lock themselves in their house hoping that they are saved and
protected from the virus infection. Though that staying at home make them feel save from getting infected
but this does not mean that they are fine to lock themselves at home. In fact, they feel bored by the
restriction of going anywhere, plus this condition been going on for too long. So, the people started to
make various of trends during this time, that is why the treed of cycling has increased significantly.

The cycling trend has been spread throughout many circles in the society in the cities of Indonesia.
This trend has attack various range of ages, from kids to elders. They love this cycling trend because they
think that cycling can took away the bored yet they can always maintain the distance among others. This is
why they choose to went cycling.

The establishment of cycling culture were affected by policies that support the riders, the policies
that we spoke about is the local and national policies. Because, however the national rules could affect the
local government to make a similar decisions and policies. Although there are some obstacles regarding
the interest of the local officials, these policies include the establishment of a proper infrastructure and
facilities, traffic arrangements, utilization of the cycling areas, and the safety of the riders. These policies
will encourage people to use bicycle in their activities, because it has been arranged and protected by the
law (Adityo, 2017)..

Bicycle is not only used for exercise but also used for hobbies while spending time at home.
Building a bicycle from scratch to become a magnificent yet expensive piece. This is the reason why the
demands of bicycle’s spare parts are increasing and also leads to a wide-open selling opportunity for the
Medium Small Enterprise in the pandemic era.

Indonesia is one of the affected country (of the pandemic) in the economic sector (Pakpahan, 2020),
COVID 19 pandemic has brought many effect on the economics, such as the lack of working opportunity,
the difficulty to complete daily needs, the lack of income, and any other economics difficulty amid the
pandemic of COVID 19 (Hanoatubun, 2020).

The small and medium enterprise is the leading sector in this economic shock amid the COVID 19
pandemic, the lockdown state has suddenly stopped the economic activity which leads to the decreasing
of demand and interfere the global supply chain (Handayanto & Herlawati, 2020). In this pandemic affect
the income of small medium enterprise.

Table 1. Impact of COVID-19 on UMKM

Impact Percentage (%)
Decrease in Sales 56,0

Capital difficulties 22,0

Product distribution barriers 15,0

Raw material difficulty 4.0

Source : (Nasution et al., 2020)

From the table above, we can see that their similar case of reduction and other obstacles. The
economic effect amid the pandemic was also felt by the small medium enterprises, because the small
medium enterprises has been plotted in strategic position in the general economics. In ASEAN, small
medium enterprises make nearly 50% to 95% working field and contributes between 35% to 50% of the
GDP (Islam, 2020). In Indonesia, small medium enterprises are one of the strategic sectors of the national
economic. It can be seen from the absorption of the manpower (Abidin, 2015). The small medium
enterprises have been hit hard by the COVID 19 crisis, many of them were closed, collapsed, event further
facing the cash flow difficulties (Baker & Judge, 2020).

Despite COVID 19 pandemic brings up several problems for the small medium enterprise and
cooperative practitioner, on the other hand it also brings some new opportunities. Our small medium
enterprise and cooperative practitioner can use the information technology and communication
considering the electronic commerce in 2020 hit US $ 130 billion. The trading transaction for several
products are increasing drastically during the COVID 19 pandemic, such as health products 90%, hobbies
supporting products 70%, food products 350%, and herbal food products 200%. (Amri, 2020)

The impact of COVID 19 pandemic can be seen from the side of offer and the side of demand
(Pakpahan, 2020; Yamali & Putri, 2020). From the side of offer, there are many of the small and medium
enterprise lacking the man power, this happen because of the health and social distancing reasons, many
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of the workers does not want to go to work as long as the COVID 19 is still exist. There comes two sides as
the effect of the market competition, the succeed side because the condition forced the enterprises to be
innovative in creating products and giving the best service for the market, so they consider this as a
motivation, the other side is the failure side, because the condition has weakened the static enterprises
who are afraid of the competition and incapable of creating best quality product, so they consider this
condition as a thread for their enterprises (Sudaryana et al., 2020). On the side of the offer, the decreasing
of the demands of goods and services makes the small medium enterprise cannot function optimally that
leads into the decreasing of enterprise’s liquidity. This condition, forced the people to lose their income
because the small medium enterprise cannot afford to pay their wage. In worse case, the enterprise can do
an unfair dismissal to their employees. An insufficient amount of capital from the operational production
of the small medium enterprise is the main problem causing the growth problem of the enterprise,
although on the other hand the banks says the contrary (Ardiansyah, 2019).

They are lot of business opportunity in the middle of the present grave economics condition,
whether it is in a small scale or large scale. Business in the domain of health and environment cleanliness
has a promising chance (Rohmah & Syari, 2020). There are many of the government policies are create to
save the small medium enterprises from falling, but there are also several domains on the small medium
enterprises area that are well grown in this pandemic situation such as the masks, health utilities, plants,
vitamins, bicycle, and many others. Various policies have been made by the Indonesian government to
deal with COVID 19 pandemic, some of them bring out the positive effects, some of them are not because it
is triggering the falling of the economics growth in Indonesia. The impact of this pandemic on the
economics sector is the layoff of the employees, PMI Manufacturing Indonesia, the decreasing of the
export, the inflation, and a big loss in the domain of tourism that cause the decreasing number of
employment (Yamali & Putri, 2020)

The short term policies that applied are monetary aid in the form of soft loan or aid in cash
transfers involving a direct participation of the private sector. Meanwhile the long term strategies is to
induct and utilize the digital technologies as the preparation to enter the industrial revolution 4.0
(Pakpahan, 2020). This encourage the small medium enterprise to get familiar with the emerging
technologies so that they can survive the pandemic. They have to look for any possible strategies and
make maximum profit out of it. This research is aim to analyze the impact of the cycling trend during the
pandemic towards the income of small medium enterprise, especially who are in the bicycle domain.

2. Methods

This research uses the approach of qualitative descriptive, using the secondary data comes from
various source such as books, articles, and homepage to access the latest data and information regarding
the cycling trend during the COVID 19 pandemic.

The utilization of descriptive qualitative method was meant to give the specific description and
visualization to answer the research question about how is the increase of small medium enterprise
income as an impact of the COVID 19 pandemic. According to Sugiono (2007) the procedure of a research
is divided to three main steps, the first one is the description or the orientation step, reduction step,
selection step, then proceed to problem identification, setting the problem barrier and context, setting the
research focus, data collecting, data processing, and data analyzing, theoretical writing, and result
reporting.

The form of this research is analytical description, it is giving an education and an understanding to
the readers, the data used in this research are the secondary data, the analytical of the data involved an
interview, arranging the data into various kinds of different forms depends on the information source,
then the data is served in a description manner in form of narrative text.
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3. Results and Discussions

Research result

The beginning of cycling trend is approximately on March 2020, It can be seen from the increase of
the demands of bicycle in online application (Krisdamarjati, 2020). It was no surprise that there are a lot
of the people are riding the bicycle in their daily activity after that. This trend gives the bicycle
manufacturer an advantage. If normally they could only sell two units per month, ever since the trends
they experience the increase of unit selling, they could reach four selling in a month (Jannah, 2020).

Tren Pencarian Model &
Sepeda di Indonesia

‘encarian model sepeda terpopuler dil

Figure 1. Trends in the Search for Bicycle Models in Indonesia

With the development of technology, the number of internet user is increasing. Most of them comes
from the millennials who can never leave their gadgets slipped out of their hands. They have been using it
to fulfill their daily needs and using it to do business .(Anugrah, 2020). This can be seen by the trend of
online search about the current model of bicycle. Even though the price is fantastic, but the people are
having no problem of buying it, not only the bicycle itself but also the spare parts and the accessories.

Riding a bicycle becomes one of the new habits of the society that appears during the pandemic.
The researcher throws a survey from September 4t to September 7t 2020, involving 1.047 respondents
who gave multiple answers, meaning that every respondent might have one or two bicycle at their
possession. The bicycle that their own, became an image of themselves. It is also becoming a hobbies for
the bicycle owner to look for a community to fulfill their hobbies, then this community make a bond as
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fellow bicycle rider where they get to know each other and form a bicycle club. (Septika et al., 2019)

As the result, mountain bike become the most popular type that were used by most of the bicycle
rider in Jakarta by 59%, meanwhile folding bike comes the second place with 32 %, 21% of the society
used a city bike, 17% of them used BMX, 13 % used the road bike, and last but not least, 10% of them used
the fixed gear bike or well known as fixie and touring bike.

Although bicycle riding during the pandemic become the first option as the bored killing activity at
home during the pandemic, bicycle riding has also become a new trend among the society. They usually
seen in a large group forming a community. Some of the bicycle community admitted that they grew large
in number during the pandemic. This community is not only established for the communication but also
exchanging or event selling the bicycle, its spare parts and also its accessories, throughout the internal
communication group there is a large amount of the transaction involving the small medium enterprises,
because sometimes the member of the group is a bicycle rider and a bike shop owner.

The cycling trend not only about the sport but also the “building from scratch” trend. Because of the
spare time they had during the semi lock-down and WFH period. The bicycle enthusiast has the tendency
to increase the value of their bike by adding several touches so the bicycle looks fancy and also they could
resell the bicycle with a higher price, simply the hobby is interesting and profitable. The community
comes in various backgrounds and activities, such as sport, games, automotive, computer, entrepreneur,
and also bicycle (Prawita et al., 2017).

The enforcement of semi-lockdown and Work from Home has affected the Indonesians interest of
online shopping. I price summarize the habit of Indonesians online shopping based on the data impression
from google analytics during February and March 2020. Digital Based Marketing used to gain costumers,
building preferences, and brand promotion, maintaining costumer, and increase selling that leads to profit
(Sari et al., 2020)

Shopping interest on Polygon brand is increased 1036% since the early March 2020 compared to
February. Not only in Indonesia, the trend of buying indoor and outdoor bicycle is also occurred in
England, as the BBC reported that there has been a 15% increase of the bicycle buying.

Tren Minat Belanja Online Produk non-Kesehatan
selama Musim Covid-19 di Indonesia
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Figure 2. Trends in Online Shopping for Non-Health Products during the Covid 19 Season in Indonesia.

The increase of the cycling trend in Indonesia on the middle of May along with the government plan
to loosen the Large Scale of Social Restriction and adapt the new normal. This condition opens the chance
of the society to do activity outside since April, 7th 2020. With the incredible enthusiast from the society
encourage the appearance of seasonal vendor. This phenomenon requires extra precaution to not got
tricked by scammer.

The cycling trend brings positive vibes to the domestic small medium enterprise in the domain of
bicycle industry, for example PT Insera Sera, the seller of Polygon brand, Sidoarjo East Java based
manufacturer experience the increase of 50% to 200% of its total demands. Polygon announce that the
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increase was started in the middle of April 2020. Polygon has a major success as their products were sold
out in various online shopping platform.

PT Roda Maju Bahagia, a manufacture located in Kendal, Central Java also taste the sweetness of
during the pandemics, 150.000 units were sold since January 2020. The bicycle industry was bloom amid
the pandemic.

Discussion

The supporting factor of this trend is, the first one the pandemic has increased the awareness of the
society to live a healthy lifestyle, so it can increase the immune to prevent the infection. Daily exercise is a
must, even though we were working from home and social distancing so we can be fit and get our immune
increased. (Hadi, 2020). In this case, cycling is the best choice because we can be healthy and maintain the
health protocol issued by the government to stop the spreading of the Corona virus. The second one is the
enthusiast of the society was triggered by the visual content about the cycling exercise shared by athletes
or the cycling enthusiast on the social media. The consumption of the information is also increased
because people have much time to see it regarding the work from home and social distancing policy.

This trend was supported by the un disturb supply chain of the bicycle, besides the selling activities
in the distributor level is still on the go despite the Large-Scale Social Restriction and limited operation. It
is also supported with the digital selling done by several store (Kompas: 2020). Many of the small medium
enterprise practitioner run their business without any knowledge nor skill about a good business or
financial management. Most of them run it by instinct or experience (Fauzi & Majalengka, 2020). For
example, most of the vendor of small and medium enterprise only sell their bicycle, spare parts, or
accessories via their WhatsApp status or group.

The government has issued a policy to empower the small medium enterprises in the middle of
pandemic situation, there are some scheme applied to protect the small medium enterprises, such as (a)
giving monetary aid for the vulnerable small medium enterprise (b) tax incentive for the small medium
enterprise (c) credit relaxation and restructure for the small medium enterprise (d) expansion of capital
financing aid for the small medium enterprise, and (e) E-learning training. The development of small
medium enterprise becoming a strategic sector because of its potential to stimulate the economics activity
of the society also as the pedestal of the source of income most of the society to lift up their wellbeing.
(Ariani & Utomo, 2017).

Indonesia were dominated by the existence of small and medium enterprises as the backbone of the
national economics of the country was gravely affected, not only from the side of total production but also
the commerce value and the number of employee who lost their job due to the pandemic (Alfrian &
Pitaloka, 2020). Beside the shortage of manpower, the enterprise also has to dismissed their employee, in
the worst case, the enterprise has to be shut down. In this situation we have to find a business domain that
can survive the pandemic.

The key of the national economics restoration is the individual survival and all the business entity.
Therefore, the country have to give their best, including giving a stimulation so that the society would not
collapse during the critical phase, being productive, and having a proper wage and the business could go
on (Hadiwardoyo, 2020). To support the government policies, there are several long terms and short term
strategies that have to be considered. The short-term strategies, including the strict health protocol,
giving the opportunity and encourage the digital service to support the small medium enterprise activity,
socialize the business practitioner, and simplified the administration process, also motivating the change
of business strategy. The long-term strategies, regarding the effort of providing road map of the
development of the small medium business. Establish the digital technology as a platform in small
medium enterprise’s business process. The development of small medium enterprise modern business
models, and push the collaboration between the government and corporate in the empowerment of small
medium enterprise.

There are several recommendations of defensive strategies for the small medium enterprise, so
they can survive the situation, such as: (1) doing the online selling via e-commerce because the society has
move to the online selling nowadays. (2) utilize the digital marketing to do the promotion to gain more
customers. (3) Innovating the product and the service of your business. (4) Doing the customer
relationship marketing to earn the trust and loyalty of the costumers. (Hardilawati, 2020).

Several enhancements are needed regarding the value and the attitude of micro business
practitioner, mainly about the possibility of sudden change, such as the COVID 19 pandemic situation
change. The business practitioner, especially the micro business needs to have a profound knowledge
about management of change as their provision to face the fast changing environment (Prianto et al,,
2020). This is what the small medium enterprise in the bicycle domain has come through. They doing an
online selling which them consider to be more effective, They utilize the Facebook, Instagram,
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community’s WhatsApp group, they do not realize that they are indirectly learn the management of
change as the answer of the situation. The fast and stable economic growth giving the positive impacts,
whether it is directly or indirectly to the wellbeing of the society (Harahap et al., 2020). So, the business
practitioner is expected to look for every possible chance under every circumstances to make sure the
economics growth is stable

4. Conclusion

Based on the research mentioned above, we can vonclude that the cycling trend has the impact of
increasing the income of small medium enterprise whether it is online or direct buying, even though the
sector of small medium enterprise has been hit hard like in any other countries amid the COVID 19
pandemics, the spirit of stay healthy forced the people to choose exercise as the alternative ways. The
most chosen exercise was cycling, because by cycling considered save and still manage to maintain the
distance in accordance with health protocol. The cycling trend increase the income of small medium
enterprise, where the high-level demands cause the offering price is also increasing. Plus, the hobbies of
modifying the bicycle makes the demands of bicycle spare parts is also increasing.
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