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A B S T R A C T 

The financial attitude possessed by individuals can be realized 
because of literacy or knowledge. Meanwhile, the current level of working-
age literacy in Semarang City needs to be improved. This background can 
be seen in the widespread use of credit cards, excessive consumption 
activities, and the low level of public knowledge about financial institutions 
and financial products and services. To inhibit this desire, a high locus of 
control is needed in the individual. This study aims to analyze the influence 
and relationship between financial attitudes, financial literacy, and locus of 
control on financial management behavior at working-age in Semarang 
City. The research method used is the quantitative method with multiple 
regression analysis. The data collection technique was by distributing 
questionnaires to four hundred productive age groups in the city of 
Semarang. The results of this study showed that there was an influence 
between financial attitudes and financial literacy on partial financial 
behavior management based on hypothesis testing (t-test), but there is no 
influence between the locus of control on financial management behavior 
partially. 

Copyright © Universitas Pendidikan Ganesha. All rights reserved. 

 
1. Introduction 

 
Lack of saving, investing, emergency fund planning, and budgeting activities funds for the future 

will arise when people's financial behavior in Indonesia tends to be consumptive because it is not 
responsible financial management behavior (Herdjiono & Damanik, 2016). Technological developments 
bring about many changes in patterns and lifestyles (Ida et al., 2020). The result of Otoritas Jasa Keuangan 
(OJK) survey in 2016, only 29.66% of the population that has knowledge, skill, creditability, attitude, and 
behavior that sufficient in use finance product and service, it is mean at this moment there are many 
people still need to give a financial education so that can minimalize the risk of a financial problem 
(Pradiningtyas & Lukiastuti, 2019). 

Financial attitude is the application of principles finance to create and maintain value through 
creating resource decisions and management the best (Khairani & Alfarisi, 2019). Personal financial 
behavior individual is determined by his financial attitude (Djou, 2019). Financial attitude is defined as 
the state of mind, opinion, and judgment about his finances applied to attitude (Humaira & Sagoro, 2018). 
The indicator of financial attitude a good and responsibility on each individual can be observed from his 
attitude on organizing in and out cash flow, investment or for long-term, and can handle the financial 
suitable for his needs (Budiono, 2020). It is a wasteful and consumptive attitude a phenomenon that often 
occurs among productive age, including students (Andansari, 2018). Students as the millennial generation 
is a component of that society the amount is quite large and as an agent of change also plays a role in 
bringing change in all areas including in economic terms (Asih & Khafid, 2020). 

Financial literacy is a person's activity in increasing knowledge as well skills in the field of finance 
(Setyawan & Wulandari, 2020). Low financial literacy will have an impact on low desire to save up for 
planning on future spending habits excessive will make people consumptive so it is difficult to be a smart 
consumer (Putri et al., 2016). The background of the low level of financial literacy is that the financial 
industry is increasingly complex and on average fewer people can face these changes (Ningtyas, 2019). 
Understanding financial literacy important, especially for generations Millennials are known to be 
consumptive and lack financial management the good one (Qurotaa’yun & Krisnawati, 2019). The rate of 
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financial literacy in Central Java in 2016 (Otoritas Jasa Keuangan, 2016), aggregate 33.51% and passed 
increase to 47.83% in 2019 (Otoritas Jasa Keuangan, 2019). The increasing of financial literacy show there 
is increasing of financial insight in society and society access to financial product and service (Tempo.co, 
2019). However, in 2016 the number of credit card transactions and credit cards in circulation in 
Indonesia increased until 2019 (Bank Indonesia, 2020). Thus, the people of Semarang City who are credit 
card users at Semarang Mall have a reason that using a credit card when shopping is easy, practical, and 
sometimes gets a discount when making transactions (Wibowo & Athanasius, 2019). Credit card users at 
Semarang Mall are mostly women aged 39-49 years who work as entrepreneurs by making transactions 
using credit cards as much as 1-3x even 10 times in the last month. Financial literacy consists of some 
abilities and knowledge of finances owned by someone to be able to manage or use some money to 
improve his standard of living (Rumbianingrum & Wijangka, 2018).  

Self-control is an individual skill insensitivity to read the situation themselves and their 
environment (Udayanthi et al., 2018). Locus of control operated as an internal and external construct that 
measures someone's belief in the events that happened to his life, the act of the individual will make an 
appearance the desired result internal locus of control or actions taken by an outside individual such as 
ability or strength in the results the desired end it will occur external locus of control (Muhidia, 2019). 
There is a difference in the characteristics of the two types, namely: locus of internal control for example 
have the initiative or high creativity and think effectively, then the external locus of control includes lack 
of initiative or creativity, and always think if there is a correlation between effort and success and lack in 
information search (Saepuloh & Sukaris, 2019). While financial control is an activity evaluate whether 
financial management is by what was planned or budgeted for (Wicaksono & Nuryana, 2020). The locus of 
control owned by each individual is different from one individual to another (Hidayah & Bowo, 2018). 
Despite a large number of credit card users and transactions at Semarang Mall, the locus of control owned 
by private university economic students accredited B in Semarang is in the high category, so they can 
control any form of expenditure that is deemed unimportant and damages financial management which 
has been determined (Pradiningtyas & Lukiastuti, 2019).  

Individuals who can apply a good lifestyle will have good financial management behavior (Shinta 
& Lestari, 2019). Financial management so that there is a balance between income and expenditure 
(Rizkiawati & Asandimitra, 2018). Behavioral finance is one of the most important parts of individual 
finance both for the term short and long term (Wijaya & Yanuar, 2021). The City Minimum Wage (UMK) of 
IDR 2,175,000 makes Semarang City at the highest level of UMK in Central Java in 2020. Meanwhile, if we 
look at the data every year, the consumer price index in Semarang as of December has increased, which 
means that the purchase of supplies and the inflation rate in Semarang is getting faster (UGM, 2017). Such 
as a survey conducted by (Susiana, 2018) in the Tambaklorok community, Semarang City, that the people 
there work as civil servants, fish processors, and fishermen who are included in the category of people 
who have impulsive consumptive behavior, namely purchasing products and services that are useful for 
individuals and without planning. Financial management behavior is associated with individual 
responsibility in managing finance (Suwatno et al., 2019). Responsibility financial responsibility is a 
management process of money and other assets in a way that is considered productive (Mardahleni, 
2020). 

Mien & Thao (2015) suggest that financial attitudes and financial literacy or financial knowledge 
are significantly positively related to personal financial management behavior, while someone who has a 
locus of control is less likely to behave badly in personal financial management. Research conducted by 
Financial knowledge, financial attitude, and locus of control of creative economy actors in the fashion sub-
sector in Kediri City had a significant influence on financial management behaviour (Mardhatillah et al., 
2020). Research conducted by Bapat (2020) obtained findings that validated that there was an influence 
on the relationship between financial attitudes, financial literacy, and locus of control (internal) with 
financial management behavior in young adults. Previous research suggested that financial attitudes, 
financial literacy, and locus of control have a positive and significant effect on financial management 
behaviour. Thus, this study aims to analyze whether financial attitudes, financial literacy, and locus of 
control have a partial and simultaneous influence on financial management behavior at productive age in 
Semarang City. 

 
2. Methods  

  
Based on the research of Mien and Thao (2015) obtained a framework where financial attitude, 

financial literacy, and locus of control influencing financial management behavior. A characteristic of the 
sample is working-age in Semarang City. This research use Slovin’s formula for determined the sample.  
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Based on the result of sample calculation use Slovin’s formula, can be known if the minimal 
quantity sample in this research is 399.85 to simplified so the number we round to 400. Data analysis 
technique in this research using multiple linear regression there is: 

 

 
 
Explanation: 
Y = Financial Management Behavior 
a = Constant  
b = Coefficient Regression (increase and decrease score)  

= Financial Attitude  
= Financial Literacy 
= Locus of Control. 

 
3. Results and Discussions 
 
Results 
Multiple Linear Regression Analysis 

Based on the multiple linear regression analysis results, the equation is: 

 
It can be seen that the constant value of the equation above is 16,563, this figure shows that the 

dependent variable (Financial Management Behavior (Y)) is not influenced by independent variables 
(Financial Attitudes (X1), Financial Literacy (X2), and Locus of Control (X3)), then the average value for 
the dependent variable (Financial Management Behavior (Y)) is 16,563. 

The variable X1, namely Financial Attitudes, has a positive regression coefficient value of 0.802. 
This shows that there is a direct relationship between financial attitudes and financial management 
behavior. Every time there is an increase in financial attitudes, the behavior of financial management will 
increase by 0.802. The variable X2, namely Financial Literacy, has a positive regression coefficient value of 
0.359. This shows that there is a direct relationship between financial literacy and financial management 
behavior. Every time there is an increase in financial literacy, the behavior of financial management will 
increase by 0.359. 

The X3 variable, namely Locus of Control, has a positive regression coefficient value of 0.094. This 
indicates that there is a unidirectional relationship between locus of control and financial management 
behavior. Every time there is an increase in the locus of control, the financial management behavior will 
increase by 0.094. 
 
F Test 

Based on the data processing result in Table 2 can be known if the Fcount score is 76.243. 
Hypothesis test by F test can also be known by comparing significant score. From Table 1 is known if 
significant score 0.0000, so the significant score (0.000) < 0.05. This shows that H0 ignored and H4 
received, which means there is a simultaneous effect between financial attitude, financial literacy, and 
locus of control on financial management behavior. 
 
Financial Attitude to Financial Management Behavior 

To know where the hypothesis will receive the variable partially, so needed ttable. In determined 

ttabel, can use  , and df from n-(k+1) = 396, so that get ttable is 1.966. The financial attitude 

variable has tcount (10.024) > ttable (1.966) or significant score (0.000) < 0.05, so H0 ignored and H1 received, 
it is mean there is a partial effect between financial attitude on financial management behavior. This 
research is the same as the research that has been done by Mien & Thao (2015) and Herdjiono & Damanik 
(2016). 

 
Financial Literacy to Financial Management Behavior 

The financial literacy variable has tcount (5.052) > ttable (1.966) or significant score (0.000) > 0.05, 
so H0 ignored and H2 received, it is mean there is a partial effect between financial literacy on financial 
management behavior. This research is the same as the research that has been done by Adiputra & 
Patricia (2020) and Mardhatillah et al. (2020). 
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Locus of Control to Financial Management Behavior 
Locus of control variable has tcount (0.934)  (1.966) or significant score (0.351) > 0.05, so H0 

received and H3 ignored, it is mean there is not partially effect between locus of control on financial 
management behavior. This research is the same as the research that has been done by Bapat (2020) and 
Pradiningtyas & Lukiastuti (2019). 

 
Determination Coefficient 

From the calculation result in Table 4 is known that the determination coefficient score is 34.5%. 
This shows if financial attitude, financial literacy, and locus of control influence financial management 
behavior by 36.6%. 
 
Discussion 

Based on the results of multiple linear regression analysis, it is known that financial attitudes 
have a positive influence on financial management behavior. In this research, financial attitude belongs in 
the very good category. In this study, it was found that the people of productive age in Semarang City 
believe that planning for the future is the best way to move forward as much as 91.75%. 

Next, same as financial attitude, financial literacy also has a positive effect on financial 
management behavior. In this research is known if financial literacy owned by the respondent belongs in a 
good category and as described by Otoritas Jasa Keuangan (OJK) if the level of financial literacy in Central 
Java is 47.38%. The individual who has well financial literacy can organize his finances and planning the 
future, and smarter in choosing and giving complaints about product and service which their 
consumption. In this study, it was found that the productive age community of Semarang City knew about 
managing personal finances as much as 85%. 

Financial literacy is a person's activity in increasing knowledge as well skills in the field of finance 
(Setyawan & Wulandari, 2020). Low financial literacy will have an impact on low desire to save up for 
planning on future spending habits excessive will make people consumptive so it is difficult to be a smart 
consumer (Putri et al., 2016). The background of the low level of financial literacy is that the financial 
industry is increasingly complex and on average fewer people can face these changes (Ningtyas, 2019). 
Understanding financial literacy important, especially for generations Millennials are known to be 
consumptive and lack financial management the good one (Qurotaa’yun & Krisnawati, 2019). The rate of 
financial literacy in Central Java in 2016 (Otoritas Jasa Keuangan, 2016), aggregate 33.51% and passed 
increase to 47.83% in 2019 (Otoritas Jasa Keuangan, 2019). The increasing of financial literacy show there 
is increasing of financial insight in society and society access to financial product and service (Tempo.co, 
2019). However, in 2016 the number of credit card transactions and credit cards in circulation in 
Indonesia increased until 2019 (Bank Indonesia, 2020). Thus, the people of Semarang City who are credit 
card users at Semarang Mall have a reason that using a credit card when shopping is easy, practical, and 
sometimes gets a discount when making transactions (Wibowo & Athanasius, 2019). Credit card users at 
Semarang Mall are mostly women aged 39-49 years who work as entrepreneurs by making transactions 
using credit cards as much as 1-3x even 10 times in the last month. Financial literacy consists of some 
abilities and knowledge of finances owned by someone to be able to manage or use some money to 
improve his standard of living (Rumbianingrum & Wijangka, 2018).  

In this study, it was found that the people of productive age in Semarang City believe that what 
happens to them in the future depends on them as much as 91.1%. In this study, the locus of control which 
is owned by the respondent tends to be neutral because if the locus of control variable is combined with 
the variables of financial attitudes and financial literacy, it will have little effect on financial management 
behavior. So that if an individual only has a locus of control without financial attitudes and financial 
literacy in his life, then the locus of control will not have an effect that results in the absence of the ability 
to control their finances. Locus of control which is owned by individuals refers to the extent to which the 
individual can control any events that affect them. The results of this study are in line with research 
conducted by Bapat (2020) and Pradiningtyas & Lukiastuti (2019). 

Through the simultaneous hypothesis test (F test) has a goal to find out whether all the 
independent variables in this research are financial attitude, financial literacy, and locus of control entered 
into the model has a joint influence on the dependent variable in this research is financial management 
behavior. Known there are simultaneously effect between financial attitude, financial literacy, and locus of 
control on financial management behavior is 36.6%, while the other 64.4% is influenced by other 
variables that not researching in this research.  But the t test results show that there is no partial influence 
between locus of control and financial management behavior. This means that the level of locus of control 
or self-control that is owned by a person does not affect if it is not accompanied by other factors or 
variables. 
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4. Conclusion 
 

Based on the results of research and data processing, it is found that financial attitudes have a 
significant effect on financial management behavior on working age in Semarang City. This means that 
people know about how they behave towards their finances, such as planning for the future, saving 
money, and other financial planning. Then financial literacy also has a significant influence on financial 
management behavior. This means that people have knowledge about finances and account balances in 
their accounts so that they can manage their finances. However, locus of control does not have a partially 
significant effect on financial management behavior because the locus of control cannot affect individuals 
without other variables or factors such as financial attitudes and financial literacy. This shows that the 
locus of control in society will not appear if there are no other variables that simultaneously influence 
them, for example, people can change important things in their lives if the factors of financial attitudes and 
financial literacy simultaneously affect them. Thus, financial attitudes, financial literacy, and locus of 
control simultaneously have a significant effect on working age in the city of Semarang. 
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