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Lembaga Perkreditan Desa (LPD) bertujuan untuk memberikan kemudahan
bagi masyarakat pedesaan untuk memperoleh modal usaha dan biaya kegiatan
tradisional. Meski beroperasi dan melayani nasabah di pedesaan, LPD berupaya
mengikuti perkembangan teknologi dengan menyediakan aplikasi LPD Mobile.
Melihat fenomena tersebut, penelitian ini bertujuan untuk mengidentifikasi
determinan minat nasabah LPD menggunakan LPD Mobile dengan kepercayaan
sebagai variabel moderasi. Jenis penelitian ini yaitu kuantitatif dengan
pendekatan survey. Sampel diambil sebanyak 347 pelanggan dengan teknik
purposive sampling dari populasi 99.108 pelanggan. Metode yang digunakan
dalam menumpilkan data yaitu kuesioner. Instrument yang digunakan dalam
mengumpulkan data yaitu lembar kuesioner. Hasil penelitian dianalisis
menggunakan Structural Equation Modelling berbasis Partial Least Square
menggunakan Software SmartPLS 3.0. Hasil penelitian menunjukkan bahwa
persepsi kemudahan penggunaan dan kegunaan berpengaruh positif terhadap
minat nasabah dalam menggunakan aplikasi LPD Mobile. Kepercayaan tidak
dapat memoderasi hubungan antara persepsi kemudahan penggunaan dan
minat nasabah dalam menggunakan aplikasi LPD Mobile. Kepercayaan dapat

memperkuat hubungan positif antara kegunaan dan minat nasabah dalam
menggunakan aplikasi LPD Mobile.

ABSTRACT

The Village Credit Institution (LPD) aims to provide convenience for rural communities to obtain business
capital and traditional costs. Although operating and serving customers in rural areas, LPD strives to keep
up with technological developments by providing the LPD Mobile application. Seeing this phenomenon, this
study aims to identify the use of determinants of LPD customer interest with trust as a moderating variable.
This type of research is quantitative with a survey approach. Samples were taken from as many as 347
customers with the purposive sampling technique from a population 0f 99,108 customers. The method used
in displaying the data is a questionnaire. The instrument used in collecting data is a questionnaire sheet.
The analysis research results using Structural Equation Modeling based on Partial Least Square using
SmartPLS 3.0 Software. The results show that ease of use and usability positively affect customer interest
in using the LPD Mobile application. Trust cannot moderate the relationship between perceived ease of use
and customer interest in using the LPD Mobile application. Trust can strengthen the positive relationship
between usability and customer interest in using the LPD Mobile application.

1. INTRODUCTION

Bali Province is one of the provinces in Indonesia that has traditional financial institutions with the
concept of traditional villages and prioritizes aspects of local wisdom in the field of village finance that can
help realize national development. This institution is the Village Credit Institution (hereinafter referred to
as LPD) (Priyadi etal., 2021; W. K. Putri & Atmadja, 2020). The unique feature that distinguishes LPD from
other financial institutions is the ownership of financial institutions belonging to the traditional village, and
the capital of the LPD comes from the indigenous village community (Adnyani & Julianto, 2021; D. P. R. Dewi
& Sujana, 2021). As a non-bank financial institution, the system applied by the LPD is different from the
banking system in general, which tends to prioritize its activities solely for the pursuit of profit, in contrast
to the LPD, which prioritizes the interests and welfare of the community by providing various facilities
(Nugraha & Atmadja, 2020; Paramita & Julianto, 2021).
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LPD is an institution that was formed to provide convenience for the community to lend business
capital and the costs of traditional activities. LPD is the only financial institution whose ownership is owned
by traditional villages and financial institutions that are not subject to other regulations (N. K. K. Dewi &
Diatmika, 2021; Dharmayasa, 2020). LPDs are only subject to Bali provincial regulations and customary
village regulations. LPD is a community-based credit institution owned, managed, and utilized by
indigenous village communities, so a high sense of ownership will form a robust organizational culture
(Mahaendrayasa & Putri, 2017; Sujana & Mustanda, 2015). The granting of credit is carried out based on a
character with a traditional nuance. In providing sanctions, LPD uses social (customary) sanctions
integrated into ordinary village regulations to force customers to comply with their credit contracts
uniquely but not default (W. K. Putri & Atmadja, 2020; Suartana & Jati, 2015).

In the current digital era, LPDs have also followed developments, expanding their reach by building
digital LPD services in the form of LPD Mobile. This LPD financial service provides more convenience to
customers (N. K. K. Dewi & Diatmika, 2021; Priyadi et al.,, 2021). Customers can have the LPD Mobile
application by downloading/downloading on the play store. LPD Mobile has exciting features, such as view
savings balances, transfer savings, purchase electricity tokens, mobile phone credit, and internet data
vouchers. The LPD Mobile application can also top up Gopay, OVO, Dana, Online Games, and Shopee Pay.
Through LPD Mobile, you can pay electricity bills, telephone bills, and health insurance payments. Mobile
LPDs can also transfer among Microfinance Institutions and bank account transfers to all banks, feature on
the mobile LPD, and view transaction archives.

LPD Mobile is a facility or service provided by LPD using mobile communication tools such as
mobile phones, with facilities for transactions through LPD Mobile on mobile phones. The better the level
of security offered by electronic services, the higher the public's interest in using these electronic services.
It is confirmed by the study found that ease of use had a positive and significant effect on interest (D. R.
Putri, 2015; Usman, 2020). Likewise, other study also found that perceived usefulness affected customer
interest in internet banking (Agustina & Afriana, 2018; Rombe et al., 2021). Perceived ease of use is defined
as the level of user expectations of the effort that must be expended to use a system (Hanif & Lallie, 2021;
Sharma et al,, 2022). If the mobile payment service is perceived as easy to use, the LPD will experience the
mobile payment service and will encourage customers to use the system. The above concept follows the
research found a positive and significant effect of ease of use on interest in using E-Banking (Dewi et al,,
2017; Loaba, 2022). In addition, the perception of convenience positively and significantly affects using E-
Money (Hariyanti et al., 2020; Listianti, 2018). Meanwhile, research shows that the convenience variable
has a negative effect on the interest in re-transacting online (Nisa, 2018). Perceived usefulness emphasizes
ameasure of a person's belief that the use of technology can provide benefits to that person.

However, several studies also show that these three variables do not significantly affect a person's
interest in using electronic services. For example, other research found that ease of use had no significant
effect on interest in buying a product online (Khotimah & Febriansyah, 2018). Likewise, the study also
found that ease of use did not significantly affect the use of the online banking system (Nasution, 2019).
Convenience did not significantly affect people's interest in using mobile payments (Martens et al., 2017;
Utami, 2021). In terms of usefulness, the study shows that usefulness does not significantly affect interest
in online banking (Silalahi, 2018). Similar results were also found that the benefit factor was not a factor
that had a significant influence on a person's interest in using the go-pay application (Zakiyyah, 2020).

From the explanation above, it can be understood that there are still differences in research
findings related to the effect of convenience, usefulness, and trust as moderating variables on one's interest
in using online financial applications. For this reason, this study aims to prove whether convenience,
usefulness, and trust affect customer interest in using LPD Mobile. In this study, the researcher positioned
trust as a moderating variable. Due to the trust factor is suspected to strengthen or weaken the effect of
convenience and usefulness on someone's interest in using LPD Mobile services. Then the moderating
variable is used if there is a conflict between previous studies.

2. METHODS

This research can be classified into quantitative research with a survey approach carried outin 15
LPDs in Denpasar. 347 customers were sampled using a purposive sampling technique from a population
0f 99,108 customers in the 15 LPDs. The number 347 was obtained using Isaac and Michael's formula table
with an error tolerance of 5%. This study used several criteria to select study samples that become the
research respondents. First, Respondents are LPD customers who are still active. Second, respondents are
LPD customers who already have LPD Mobile services. Third, respondents are LPD customers who have
known and used LPD Mobile services for at least one year. The first criterion ensures that the LPDs sampled
are LPDs whose activities are still running and active. The second sample criterion is used to ascertain
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whether LPD customers have used the LPD Mobile application. In addition, the third sample criterion is
used to know and ascertain whether LPD customers have used the services of LPD Mobile to make
transactions.

The research data was collected using a questionnaire with a Likert scale. The results of the
answers to the questionnaire will be given a value of 4 points for the Strongly Agree (SA) answer, 3 points
for the Agree (A) answer, 2 points for the Disagree (D) answer, and 1 point for the Strongly Disagree (SD)
answer. The choice of a 4-point Likert scale because the 4th scale makes it easier for respondents to make
choices so that they can better describe the opinions of respondents according to what they feel (Leung,
2011). In addition, a Likert scale of 4 indicates that the use of the four-point scale version has better data
quality in terms of missing data, final effects on item and scale levels, and higher levels of internal
consistency (@steras et al, 2008).

The analytical technique used in this research is Structural Equation Modeling (SEM) based on
Partial Least Square (PLS) using SmartPLS 3.0 Software. Partial Least Square (PLS) is a component-based
or variance-based structural equation model (SEM) (Utama, 2016). The use of PLS in this study is based on
the following considerations. First, PLS can be used for complex models, usually applied to path analysis
using variables with multiple indicators but also for single indicator variables (Utama, 2016). Second, PLS
automatically issues output in the form of a complete path diagram with path coefficients and is equipped
with a table of indirect effects and total effects simultaneously, reducing the risk of users making mistakes
in quoting or drawing errors in their output. (Utama, 2016). Third, Partial Least Square (PLS) is one of the
SEM methods that can be used to overcome the weaknesses of the regression method. The PLS model has
several advantages. The data does not have to be normally distributed multivariate (indicators with
categorical, ordinal, interval to ratio scales can be used in the same model), and the sample size does not
have to be large (Ghozali, 2015).

3. RESULTS AND DISCUSSIONS

Results

Hypothesis testing evaluates the null hypothesis, where the hypothesis can be accepted or rejected.
The opposite of the null hypothesis is the alternative hypothesis, which states a difference between the
parameter and the statistic. Testing this hypothesis can be done by looking at the value of the t-statistic,
which uses a significance level of 95% (= 0.05 or 5%). Meanwhile, the t-table value with a significance level
of 95% is 1.96. The criteria for rejection and acceptance of the hypothesis are that Ha is accepted and Ho is
rejected if the t-statistic > 1.96 and vice versa. The test results are presented in Table 1.

Table 1. Direct Effect Test Results

Original Sample  Standard

Sample Mean Deviation T Statistics P

(0) (M) (STDEV) (|JO/STDEV|) Values
M Kepercayaan (Trust) -> Y Minat 339 0.335 0.028 12.192 0.007
Pengguna (Intention to Use)
Moderating Effect 1 -> Y.Minat ), 0.015 0.013 1558 0.260
Pengguna (Intention to Use)
Moderating Effect 2 -> Y.Minat g3 0.007 0.002 16.147 0.004
Pengguna (Intention to Use)
X1_Persepsi Kemudahan Penggunaan
(Perceived Ease of Use) -> Y_Minat 0.378 0.354 0.014 27.685 0.001
Pengguna (Intention to Use)
X2 Kebermanfaatan > —Y.Minat ,cq 0.298 0.036 7.322 0.018

Pengguna (Intention to Use)

Source: Processed primary data, 2022

Based on Table 1, the p-value of the perceived ease of use variable on intention to use is moderated
by trust of 0.260, compared to a significant of 0.05. Because the p-value > significant (0.260 > 0.05) with a
beta value of -0.020 and a t-statistics value of 1.558 compared to a t-table of 1.96. Because the value of t-
statistics < t-value (1.558 < 1.96), it can be concluded that trust cannot moderate the effect of perceived
ease of use on customer interest in using the LPD Mobile application. The p-value of the usefulness variable
on intention to use is moderated by trust of 0.004, which is compared to a significant of 0.05. Because the
p-value is < significant (0.004 < 0.05) with a beta value of 0.031 and a t-statistics value of 16.147 which is
compared to a t-table of 1.96. Because of the value of t-statistics > t-value (16,147 > 1.96), it can be
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concluded that trust can strengthen the positive relationship between usefulness and customer interest in
using the LPD Mobile application.

The p-value of the perceived ease of use variable on intention to use is 0.001, compared to a
significant one of 0.05. Because the p-value < significant (0.001 < 0.05) with a beta value of 0.378 and a t-
statistics value of 27.685 compared to a t-table of 1.96. Because the value of t-statistics > t-value (27.685 >
1.96), it can be concluded that perceived ease of use has a positive effect on customer interest in using the
LPD Mobile application. The p-value of the usefulness variable on intention to use is 0.018, compared to a
significant value of 0.05. Because the p-value is < significant (0.018 < 0.05) with a beta value of 0.265 and a
t-statistics value of 7.322, which is compared to a t-table of 1.96. Because of the value of t-statistics > t-value
(7.322 > 1.96), it can be concluded that usefulness positively affects customer interest in using the LPD
Mobile application.

Discussion

Trust is a belief from a certain party to another party in a relationship between the two parties
based on the belief that the party he trusts will fulfill all obligations as expected. Based on the results of data
analysis, perceived ease of use has a positive effect on customer interest in using the LPD Mobile application.
This means that the higher the perceived ease of use, the higher the customer interest in using the LPD
Mobile application. Perceived ease of use is defined as the level of user expectations of the effort that must
be expended to use a system (Joo et al., 2011; Laila & Herawati, 2021). If the mobile payment service is
perceived as easy to use, the LPD will experience the mobile payment service and will encourage customers
to use the system (Nadlifah, 2018; Priyadi et al., 2021). The results of this study align with the research
found that ease of use had a positive and significant effect on interest in using E-Banking (Dewi et al., 2017;
Usman, 2020). Perceived convenience had a positive and significant effect on using E-Money (Laila &
Herawati, 2021; Listianti, 2018). These findings confirm that perceived usefulness emphasizes a measure
of a person's belief that the use of technology can benefit that person.

Based on the results of data analysis, usefulness positively affects customer interest in using the
LPD Mobile application. This means that the greater the usefulness, the more customer interest will be in
using the LPD Mobile application. The benefits of using the system most influence behavioral intentions
toward usage (Islam Sarker et al., 2019; Suryaman et al., 2020). Someone will use information technology if
they know there are positive benefits obtained from using information technology. This study's results align
with the research conducted by Dewi et al. (Dewi et al., 2017). They found a positive and significant effect
of perceived usefulness on interest in using E-Money. Likewise, perceived benefits had a positive and
significant effect on E-Banking use (Indrasari et al., 2022; Listianti, 2018). This shows that the higher the
perceived usefulness, the higher the interest in using the LPD Mobile application.

Trust cannot moderate the effect of perceived ease of use on customer interest in using the LPD
Mobile application. One of the factors that cause users to accept or reject the system is the relationship with
the use of the system (Islam et al., 2013; Terzis & Economides, 2011). This shows that respondents'
perceptions of ease of use moderated by the trust do not create and encourage interest in using the LPD
Mobile application. This means that the more someone believes in the ease of use of the LPD Mobile
application, the more customers will not increase their interest in using it. This relates to customer
confidence in using technology (Abadi et al., 2020; Roy et al., 2017). The level of customer trust in the LPD
Mobile application cannot increase the use of the LPD Mobile application. This is because customers need
the LPD Mobile application to make transactions, meaning that trust cannot strengthen the use of the
application. In other hypotheses, the effect of usefulness and ease of use has an effect on interest. This means
that customers only see the ease of use and the usefulness of the LPD Mobile application. Other things, such
as the trust factor, are a matter of late because any application can reduce customer confidence in case of a
problem or error.

Users tend to use or not an application considered as something they believe or believe will help
their performance in doing work (Kruzikova et al.,, 2020; Wodo et al., 2021). E-Banking technology is a
system change from manual to electronic, and E-Banking is an additional service to facilitate LPDs in
conducting transactions. The program created should be able to provide ease of use so that problems do
not occur in the future. Perceived ease of use, namely how much computer technology is perceived as
relatively easy to understand and use (Joo et al,, 2011; Terzis & Economides, 2011). This perception relates
to the LPD's belief in using an error-free system. This perception will then impact behavior, namely, the
higher a person's perception of the ease of using the system, the higher the level of utilization of information
technology. This can be achieved if the LPD's trust drives it in using these services. Trust in a banking
technology is very important because LPD will feel confident in carrying out transactions and getting
maximum results. Trust can increase their satisfaction using banking services (Dharmayasa, 2020; W. K.
Putri & Atmadja, 2020).
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Trust can strengthen the positive relationship between usefulness and customer interest in using
the LPD Mobile application. This means that the greater the trust customers have, the better the impact on
the usefulness effect on customer interest in using the LPD Mobile application (N. K. K. Dewi & Diatmika,
2021; Dharmayasa, 2020). Perceptions of benefits determined by users encourage LPD's satisfaction with
their interest in using internet banking services. The number of benefits obtained by these users is one
measure of the extent to which the system provided by the bank can be useful and provide adequate
usability for its users (Hariyanti et al., 2020; Usman, 2020). Users will feel satisfied if they have felt the
system's benefits. Customer satisfaction is a buyer's evaluation in which the chosen alternative at least gives
the same outcome as the customer's expectations (Abadi et al, 2020; Santoso & Alawiyah, 2021).
Dissatisfaction arises if the results obtained do not meet customer expectations. The higher the benefits
obtained by users in internet banking services, the impact of which is that this can improve LPD decisions
in using a system. With this satisfaction, users can invite other people to use the system.

4. CONCLUSION

Based on the findings of this study, four points can be concluded. First, perceived ease of use
positively affects customer interest in using the LPD Mobile application. Second, usefulness positively
affects customer interest in using the LPD Mobile application. Third, trust cannot moderate the relationship
between perceived ease of use and customer interest in using the LPD Mobile application. Fourth, trust can
strengthen the positive relationship between usefulness and customer interest in using the LPD Mobile
application. Based on these results, to increase customer interest in using the LPD Mobile application,
policies and regulations are needed to optimize perceived ease of use, usefulness, and customer trust.
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