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Abstrak

Kondisi saat ini kegiatan kewirausahaan untuk membentuk karakter wirausaha belum optimal dilaksanakan
pada jenjang dasar sekolah. Hal ini tampak disekolah dasar kegiatan kewirausahaan belum terprogram
dengan baik, salah satunya belum adanya modul kewirausahaan. Tujuan penelitian ini untuk mengembangkan
Modul kewirausahaan dalam membentuk karakter wirausaha di Sekolah Dasar. Penelitian ini merupakan
penelitian dan pengembangan. Pengembangan produk menggunakan model ADDIE. Subjek penelitian yaitu
validator media, validator isi, validator bahasa, dan guru. Subjek uji coba yaitu siswa sekolah dasar yang
berjumlah 25 orang. Metode yang digunakan dalam mengumpulkan data yaitu observasi, wawancara, dan
kuesioner. Instrumen pengumpulan data berupa validasi angket dan angket kepraktisan. Teknik yang
digunakan untuk menganalisis data yaitu analisis dekriptif kualitatif dan analisis deskriptif kuantitatif. Hasil
penelitian menunjukkan bahwa modul kewirausahaan yang dikembangkan memiliki tingkat validitas rata-rata
87,5% dengan sangat Valid, dan tingkat keparktisan 94,5% dengan kategori sangat praktis. Dapat disimpulkan
bahwa produk modul kewirausahaan dalam membentuk karakter wirausaha di Sekolah Dasar layak digunakan
dalam proses pembelajaran.

Kata Kunci: Modul, kewirausahaan, karakter enterpreneur
Abstract

The current condition of entrepreneurial activities to form entrepreneurial character has yet to be optimally
implemented at the elementary school level. This is evident in elementary schools where entrepreneurial
activities have not been appropriately programmed, one of which is the absence of an entrepreneurship module.
This study aims to develop an entrepreneurship module for forming entrepreneurial character in elementary
schools. This research is a research and development. Product development uses the ADDIE model. The
subjects of the study were media validators, content validators, language validators, and teachers. The trial
subjects were 25 elementary school students. The methods used in collecting data were observation, interviews,
and questionnaires. Data collection instruments were questionnaire validation and practicality questionnaires.
The techniques used to analyze data were qualitative descriptive analysis and quantitative descriptive analysis.
The study results showed that the developed entrepreneurship module had an average validity level of 87.5%
with a very valid category and a practicality level of 94.5% with a very practical category. It can be concluded
that the entrepreneurship module product in forming entrepreneurial character in elementary schools is feasible
to use in the learning process.

Keywords: Module, Entrepreneurship, Entrepreneur Character

1. INTRODUCTION

Providing entrepreneurship education to students is an essential part of equipping
students. Early entrepreneurship skills help students be more motivated to dream and achieve
their goals to play an active role in the economy in the future (Stadler & Smith, 2017; Wu et
al., 2019). Education is a conscious effort to prepare students through guidance, teaching, or
training for their future roles. Therefore, the education sector must be proactive in equipping
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individuals with the ability to face challenges at various levels, both local, regional, national,
and international (Hidayatulloh et al., 2019; Maolida et al., 2022). One effective way to
achieve this goal is through education that prioritizes entrepreneurial orientation, namely
instilling courage, the ability to overcome life's challenges, creativity in solving problems,
and independence (Mahadi et al., 2018; Sa’adah & Azmi, 2022; Yulastri et al., 2018). To
achieve these goals, entrepreneurship education that adopts principles and methodologies to
develop students' life skills is integrated into the school curriculum. Developing
entrepreneurship education from an early age is very important to prepare the next generation
of the Indonesian nation to face future economic challenges (Sa’adah & Azmi, 2022; Stadler
& Smith, 2017; Wu et al., 2019).

Suitable learning activities can enhance the entrepreneurial spirit of students. In
addition, having an entrepreneurial mindset is also very important for educators because it
can encourage them to work more effectively, creatively, innovatively, productively, and
independently (Damayanti & Effane, 2022; Sa’adah & Azmi, 2022). Teachers must develop
various strategies to integrate the values of entrepreneurship education into elementary school
students. Teachers have a great responsibility to develop the character of students to help
them face life's challenges in many sectors, especially in the economic sector (Damayanti &
Effane, 2022; Hasan, 2020; Rachmadyanti & Wicaksono, 2017; Sa’adah & Azmi, 2022).
Educational institutions at all levels, including elementary schools, must instill an
entrepreneurial spirit as one of the components of student skills, with an emphasis on
innovation and creativity (Akhmetshin et al., 2019; Erlangga, 2019; Sa’adah & Azmi, 2022).
The importance of entrepreneurial values must be instilled and taught at all levels of
education. The implementation of entrepreneurship education must start from primary
education and continue to higher education so that these values can be rooted in the hearts of
students, who will then have strong character values as the principal capital for the
development of the Indonesian nation and state (Gani et al., 2024; Pangesti, 2018)

However, the current problem is that at the elementary school level, instilling an
interest in entrepreneurship is often not optimally achieved. This happens because the
emphasized psychomotor aspects are only necessarily focused on fostering an interest in
entrepreneurship if the school has a unique program for entrepreneurship. Other studies have
also revealed that many students still need a high entrepreneurial spirit (Maolida et al., 2022;
Permana, 2018). Other findings also reveal that the lack of entrepreneurial spirit is due to
students' lack of understanding and motivation regarding entrepreneurship, so students are
less interested (Arita et al., 2019; Komara et al., 2020; Yayang, 2022). Therefore, the
implementation of entrepreneurship education in elementary schools is highly dependent on
the policies and programs implemented by each school. The results of observations
conducted at SDN 131/1V in Jambi City found the same problem. In practice, entrepreneurial
activities need to be better structured. Entrepreneurial activities only integrate with specific
subject themes in market activities and do not include integration with extracurricular
activities, self-development, school culture, or local content. The results of interviews with
teachers showed that the limitations of entrepreneurial activities were caused by the absence
of entrepreneurial guidelines for elementary school students, so activities were not scheduled,
and forms of entrepreneurship needed to be better planned. Teachers need to determine the
forms of entrepreneurship appropriate for elementary school students' development. This also
has an impact on the formation of entrepreneurial character in students.

Based on these problems, it is necessary to introduce entrepreneurship from an early
age to form entrepreneurial character in children, including leadership, optimism, and the
courage to take risks. Entrepreneurship education in elementary schools should not be
separate but integrated into various subjects, extracurricular activities, self-development,
school culture, and local content (Khulafa et al., 2017; Pangesti, 2018). One effort that can be
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made so that entrepreneurship education can be well integrated is to create an
entrepreneurship module for elementary school students. A module is a teaching or
educational material designed systematically and structured to assist learning (Ramadayanty
et al., 2021; Wulandari et al., 2021; Yuniarti et al., 2021). Modules usually include various
components such as subject matter, activities, exercises, and evaluations designed to facilitate
understanding and mastery of the topic (Marwanti et al., 2022; Sutama et al., 2021). Modules
offer a structured and systematic approach to learning materials. It helps students understand
the steps they need to take to learn a particular topic and ensures that all critical aspects of the
material are covered (Marwanti et al., 2022; Ramadayanty et al., 2021; Sutama et al., 2021;
Wulandari et al., 2021; Yuniarti et al., 2021). Students can strengthen their understanding of
the studied concepts by arranging the material clearly and systematically. The module also
includes exercises and activities that allow students to practice and test their understanding.

Research related to entrepreneurship in elementary schools reveals that the available
entrepreneurship-subject model can increase students' entrepreneurial spirit (Khulafa et al.,
2017; Rachmadyanti & Wicaksono, 2017). Other studies also reveal student character
formation through entrepreneurship programs (Nugraha et al., 2022; Ramadayanty et al.,
2021). Based on the research that has been conducted, the entrepreneurship teaching module
to form entrepreneurial character in elementary schools has not been widely implemented.
This module will provide entrepreneurial activities integrated into intracurricular
subjects/activities, extracurricular activities, self-development, school culture, and local
content. The entrepreneurship module introduces the basic concept of entrepreneurship to
students from an early age. This includes understanding what entrepreneurship is, how to
start a business, and values such as creativity, courage to take risks, and perseverance. With
activities designed explicitly in the module, students are encouraged to think creatively and
find innovative solutions. Based on this, this study aims to develop an entrepreneurship
module for forming entrepreneurial character in elementary schools.

2. METHOD

This research is a research and development. This research and development includes
the Smart Entrepreneurship Module to Form Entrepreneurial Character in Elementary
Schools, which uses the ADDIE model (Analysis-Design-Development-Implementation-
Evaluation) (Sugiyono, 2016). The ADDIE development model is used because it aligns with
product development. Each step is carried out systematically and includes evaluation to
produce appropriate and valid products at each stage. An analysis of needs, curriculum, and
student characteristics is carried out at the analysis stage. At the design stage, the
entrepreneurship module is designed to form entrepreneurial character in elementary schools
based on the results of the previous analysis. Product development is carried out at the
development stage and involves product testing activities. The implementation stage, namely
product implementation, aims to assess the practicality of the resulting product, namely the
Smart Entrepreneurship Module to Form Entrepreneurial Character in Elementary Schools.
The evaluation stage aims to determine whether the Smart Entrepreneurship Module in
Forming Entrepreneurial Character in Elementary Schools developed and used in learning
has met the eligibility criteria.

The subjects of the study were media validators, content validators, language
validators, and teachers. The trial subjects in this development research were fifth-grade
students of SDN 131/1V Jambi City. This trial assessed the practicality of the Smart
Entrepreneurship Module developed to form entrepreneurial character in elementary schools.
At the end of the learning process, students were asked to fill out a questionnaire to evaluate
the entrepreneurship module that had been used. The implementation stage was carried out
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through a large group trial with the number of subjects determined by the researcher, 25
students. The types of data in this study include quantitative and qualitative data. Quantitative
data consists of information from and responses from teachers and students regarding the
practicality of the entrepreneurship module. At the same time, Qualitative data includes
suggestions, criticisms, and input from validators, teachers, and students, which are used as
considerations for improvements. The data sources in this study were validators, teachers,
and fifth-grade students of SDN 131/IV Jambi City.

The methods used in collecting data are observation, interviews, and questionnaires.
Observation and interview methods are used to collect data on problems that occur in the
field. The questionnaire method is used to collect data on the validity and practicality of the
entrepreneurship module that has been developed. The research instrument is in the form of
an evaluation questionnaire from validators, teachers, and students. In this study, researchers
used a closed questionnaire. This instrument is used to assess the feasibility of the
entrepreneurship module developed (validity and practicality). In addition, another data
collection is an observation sheet regarding using the entrepreneurship module during the
trial. The analysis methods used include qualitative and quantitative analysis. Qualitative data
are obtained from feedback and suggestions from expert validators in media, content, and
language. Meanwhile, quantitative data are obtained from questionnaire scores or
assessments. The instrument grid is presented in Table 1.

Table 1. Teacher Response Instrument

No Indicator Descriptor
1 Presentation 1. The scope of the material presented in the
Techniques entrepreneurship module is clear and easy to understand
2. Compliance with indicators and learning objectives

w

The images presented are in accordance with the material
4. The appearance of images and writing in the
entrepreneurship module can encourage students' interest

in learning.
2 Presentation of 1. The questions presented are synchronous to the learning
learning materials material.

2. The presentation of materials in the entrepreneurship
module is easy to understand

3. The use of sentences/grammar in the entrepreneurship
module is easy to understand

3 Interesting in learning 1. The use of images makes students interested in learning

it.

2. The worksheets presented can increase students' self-
confidence.

3. The colors and grammar/writing in the entrepreneurship
module are appropriate and attractive

The data obtained from the validation questionnaire filled out by the experts were
analyzed using a percentage based on the following formula. The formula for processing
validation data from experts was adapted and modified (Faizal et al., 2023). The practicality
data of the developed product was obtained from the evaluation questionnaire filled out by
teachers and students. The evaluation questionnaire results were analyzed using the following
formula (Sugiyono, 2019). The techniques used to analyze the data are qualitative descriptive
analysis and quantitative descriptive analysis. Qualitative descriptive analysis is used to
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analyze data through input and expert comments. Quantitative descriptive analysis is used to
analyze data through expert scores.

3. RESULTS AND DISCUSSION

Results

This research produces a product in the form of an entrepreneurship module for
forming entrepreneurial character in elementary schools suitable for use at the elementary
education level using the ADDIE model, first, the analysis stage. In the product development
process, the first stage is analysis, including needs, curriculum, and student characteristics.
This stage is essential for producing products in the field of elementary education. The needs
analysis shows that elementary school students, especially grade IV, need an
entrepreneurship module, as reflected in the Pancasila Student Profile Strengthening project
activities. The curriculum analysis shows that the current entrepreneurship program is part of
the Pancasila Student Profile program in the Merdeka curriculum currently in effect in
Indonesia. Likewise, the analysis of student characteristics shows that the content of the
entrepreneurship module developed is adjusted to the nature of students who like to play,
explore, and discover new things. These characteristics are guidelines for developing
entrepreneurship teaching modules to form entrepreneurial character in elementary schools.

Second is the design stage. At this stage, the design of the entrepreneurship module to
form entrepreneurial character in elementary schools begins based on the results of the
previous analysis. The initial design stage involves creating a flowchart as a foundation or
guideline for developing the entrepreneurship module. The activities involve creating an
entrepreneurship module to form entrepreneurial character in elementary schools, which
aligns with the needs analysis, curriculum analysis, and student characteristics analysis
carried out previously. The design of learning activities in the module is presented in Figure
1.
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Figure 1. Design of Entrepreneurship Module Development Activity Flow Book

Third is the development stage. The development stage is realizing what has been
designed, resulting in a product. The result of this stage is an entrepreneurship module. The
process of developing this entrepreneurship module follows the format set by the
government, especially the Curriculum Standards and Assessment Agency, Ministry of
Education, Culture, Research, and Technology of the Republic of Indonesia, which includes
the module profile, objectives, activities, and evaluation. The profile of the entrepreneurship
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module entitled "Smart Entrepreneurship in Forming Entrepreneurial Character in
Elementary Schools" includes the module title, target stage, or level. In the learning
objectives section, the expectations to be achieved through the entrepreneurship module that
has been created are described. This section also contains the targets to be achieved at the end
of the learning process and a mapping of dimensions and elements. In the next section, there
are entrepreneurship activities. The activities section clearly describes the general flow of
project activities, which include introduction, contextualization, action, and reflection. This
section serves as an overview of the entire contents of the developed module. The final part
of the learning module is the activity evaluation. Evaluation is the final part of the
entrepreneurship module that has been developed. This evaluation is carried out to assess the
implementation of the project. The development results are presented in Figure 2.
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Figure 2. Results of Entrepreneurship Module Development

In addition, this stage involves product testing activities. The feasibility of the module
is assessed based on the level of validity given by the content, language, and media
validators. The results of the data analysis show that the feasibility data of the
entrepreneurship module shows an average percentage of the feasibility of 87.5%, with a very
valid category. This average is obtained from experts in their respective fields' content,
language, and media validation. The content validation level shows a very valid category
with an average percentage of 90%. This shows that the material in the entrepreneurship
module to form entrepreneurial character in elementary schools has met the content
feasibility indicators that elementary school students must master. At the language validation
level, it can be seen that the average percentage reaches 86.7%, which is a very valid
category. The language used in the developed entrepreneurship module is based on
elementary school students' level of development. In addition, the spelling and terms used are
standard Indonesian. The following validation is media validation, which obtained an average
percentage of 86%, with a very valid category. The results of these three validations indicate
that the entrepreneurship module for forming entrepreneurial character in elementary schools
is feasible. The level of product validity can be seen in Table 2.

Table 2. Validation Level of Entrepreneurship Module in Forming Entrepreneurial Character

Validation Score Category
Content Validation 90% Very Valid
Language Validation 86,7% Very Valid
Media Validation 86% Very Valid

Average 87,5% Very Valid
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In the implementation stage, the entrepreneurship teaching module is applied in actual
classes, especially in grade IV of Elementary School. This activity was carried out during the
implementation of the Pancasila Student Profile Strengthening project with the theme of
entrepreneurship. At the end of the development stage, an evaluation was carried out both
during the learning process and on the final product. At the end of the learning process, an
assessment of the products used was carried out. The assessment was carried out by teachers
and students, and the results are presented in Table 3.

Table 3. Level of Practicality of Entrepreneurship Module in Forming Entrepreneurial

Character
No. Subject Scor Category
1 Teacher 92% Very Practical
2 Student 97.1% Very Practical
Average 94.5% Very Practical

Table 3 shows the practicality level of the entrepreneurship module for forming
entrepreneurial character in elementary schools, with an average of 94.5%, with a very
practical category. The teacher assessment shows an average percentage of 92%, with a very
practical category. Meanwhile, the assessment from students is 97.1%, with a very practical
category. It can be concluded that the Entrepreneurship Module developed is valid and
practical to use in entrepreneurship learning, especially for elementary school students.

Discussion

The results of the data analysis show that the Entrepreneurship Module developed is
valid and practical to use in entrepreneurship learning, especially for elementary school
students. This is due to several factors. First, the entrepreneurship module that was developed
is feasible to use because it can increase entrepreneurial motivation in students.
Entrepreneurship is part of the learning process in elementary schools (Maolida et al., 2022;
Rachmadyanti & Wicaksono, 2017). In its implementation, the developed module fosters an
entrepreneurial spirit in students from an early age. Therefore, schools need to facilitate these
entrepreneurial skills. Schools function as a place for children to gain knowledge and apply
that knowledge to develop entrepreneurial learning (Kadarsih et al., 2020; Yayang, 2022).
Schools and parents are the keys to the success of entrepreneurship programs for early
childhood. Entrepreneurship education can essentially be integrated with educational
activities in schools (Arifah & Nurhayati, 2020; Asafri et al., 2021; Hidayatillah et al., 2022;
Kadarsih et al., 2020; Yayang, 2022). Entrepreneurship modules include practical activities
such as business simulations, small projects, or case studies that allow students to experience
firsthand the experience of running a business. This is what causes the developed module to
be able to increase entrepreneurial motivation in students. Learning and applying an
entrepreneurial spirit instilled from an early age can be done through various learning
activities tailored to the needs, potential, talents, and interests of children. One of the main
reasons for the need to develop entrepreneurial character in school-age children is that it can
train them to be more creative and independent while preparing them to become individuals
who have high resilience and strong competitiveness (Arifah & Nurhayati, 2020; Asafri et al.,
2021; Hidayatillah et al., 2022).

Second, the developed Entrepreneurship Module is worthy of use because it forms an
entrepreneurial character in students. The formation of entrepreneurial character is essential
from an early age. This is done so students are more creative (Kadarsih et al., 2020; Yayang,
2022). Entrepreneurship education can be taught by instilling entrepreneurial values that will
shape the character and behavior needed in entrepreneurship so that students can be
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independent in working or doing business in the future (Hasanah, 2019; Rachmadyanti &
Wicaksono, 2017). Instilling an entrepreneurial spirit in children and adolescents from an
early age has tremendous benefits in forming a generation that is innovative, creative, and
dares to take risks (Melania Pasamba et al., 2023; Rachmadyanti & Wicaksono, 2017). The
purpose of fostering an entrepreneurial spirit in children is to form a pious person, such as
believing and being pious to the Creator, sincere, having noble morals, and so on. This will
contribute to creating a virtuous, just society that brings goodness and truth and is wise.
Entrepreneurship can foster an entrepreneurial spirit in students to increase their interests,
ideals, and academic achievements and increase their participation and attendance at school
(Aryati, 2019; Zuhriyah et al., 2023).

Third, the developed Entrepreneurship Module is worthy of use because it improves
the learning atmosphere of entrepreneurship. Teachers as educators need to understand and
master the forms of entrepreneurship programs to shape students' entrepreneurial character
(Arifah & Nurhayati, 2020; Asafri et al.,, 2021; Hidayatillah et al., 2022). The
entrepreneurship module encourages students to think creatively and innovatively through
challenges and projects. A learning atmosphere that stimulates creativity and innovation
makes students more enthusiastic and involved in the learning process. In this case, guidance
is essential to direct students and assist teachers in implementing it in the classroom. This
ensures that the program can be implemented effectively and systematically.
Entrepreneurship in children cannot be pursued alone but requires guidance and support from
adults, including parents and teachers. Children who are introduced to entrepreneurship from
an early age will benefit as provisions for the future. At this early stage, children who learn to
develop entrepreneurial skills will grow into creative individuals (Istiqgomah, 2022;
Nurhafizah, 2018). Teachers need to prepare elementary school children with various
strategies to instill the values of entrepreneurial education. Teachers have a great
responsibility to shape children’s character so that they are ready to face life's challenges from
various aspects and continue to develop (Arita et al., 2019; Munawarah et al., 2023; Putra &
Sudarsono, 2024).

Previous findings also revealed that modules can improve students' enthusiasm and
learning outcomes (Tanama et al., 2023; Wulandari et al., 2021). Other findings also revealed
that students must be given entrepreneurship to create an entrepreneurial spirit (Sa’adah &
Azmi, 2022; Stadler & Smith, 2017; Yulastri et al., 2018). Entrepreneurship in elementary
schools is currently implemented through the Pancasila student profile strengthening
program. Through this activity, it is hoped that students will have life skills and adapt to their
environment. Entrepreneurship-oriented education is characterized by implementing
principles and methodologies to develop students' life skills through an integrated curriculum
developed in schools. The Pancasila Student Profile Strengthening Project provides students
with opportunities to learn in informal situations, with flexible learning structures, and to be
directly involved with their surroundings (Ayub et al., 2023; Hasanah, 2019). The limitation
of this research is that this research did not conduct an effectiveness test. However, it can still
be used because it has received very good and appropriate qualifications from experts and
students. This research implies that the Entrepreneurship Module developed can be used in
learning.

4. CONCLUSIONS

Based on the results of the research and discussion related to the Entrepreneurship
Module in Forming Entrepreneurial Character in Elementary Schools, it can be concluded
that the resulting product is suitable for use in the learning process, especially in
strengthening the profile of Pancasila students. The suitability assessed from the content,
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language, and media validity is in the very valid category, while the level of practicality is in
the convenient category. This research is expected to help teachers form the entrepreneurial
character of elementary school students and make it easier for teachers to carry out
entrepreneurial activities at the elementary school level.
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