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A B S T R A K 

Beberapa masih berpikir ketika berbicara dengan tamu dan tidak berbicara bahasa 

Inggris dengan baik. Selain itu, resepsionis juga masih berbelit-belit dalam 

menjelaskan sesuatu. Masalah ini berdampak pada pelayanan yang buruk. Penelitian 

ini bertujuan untuk menganalisis jenis komunikasi strategis yang digunakan oleh staf 

front office Intercontinental Bali Resort. Jenis komunikasi strategis yang digunakan 

oleh staf, dan alasan komunikasi strategis yang digunakan oleh staf. Subjek penelitian 

ini adalah staf front office di Intercontinental Bali Resort. Penelitian ini menggunakan 

desain kualitatif. Metode pengumpulan data adalah observasi, wawancara dan 

rekaman suara. Hasil penelitian menunjukkan lima jenis komunikasi strategis yang 

diterapkan oleh staf front office di Intercontinental Bali Resort, yaitu: Paralanguage 

memiliki persentase komunikasi strategis tertinggi dengan persentase sekitar (48%). 

Strategi yang paling banyak digunakan oleh staf adalah strategi Lubang Klarifikasi 

dengan persentase (37%). Yang paling sering digunakan adalah pendekatan dalam 

persentase (11%). Kemudian keempat, ada (2) strategi komunikasi yang digunakan 

terutama oleh staf. Ada bahasa dengan persentase 2% untuk setiap strategi. 

Paralanguage adalah strategi komunikasi yang digunakan untuk memberikan lebih 

banyak informasi sehingga tamu dapat membayangkan hal-hal yang jelas, kontak yang 

terjadi, dan membuat percakapan lebih sopan karena akan menjadi pandangan 

pertama saat ini.. 

A B S T R A C T 

Some still think when talking to guests and do not speak English very well. In addition, the receptionist is also still convoluted 

in explaining something. This problem has an impact on poor service. This study aimed to analyze the type of strategic 

communication used by the front office staff of the Intercontinental Bali Resort. Types of strategic communication used by 

staff, and reasons for strategic communication used by staff. The subject of this research is the front office staff at the 

Intercontinental Bali Resort. This study uses a qualitative design. Data collection methods are observation, interviews, and 

voice recordings. The results showed five types of strategic communication implemented by the front office staff at the 

Intercontinental Bali Resort, namely: Paralanguage had the highest percentage of strategic communication with a percentage 

of around (48%). The most widely used strategy by staff is the Clarification Hole strategy with a percentage (37%). The most 

frequently used is an approximation in percentage (11%). Then fourth, there are (2) communication strategies used mainly by 

staff. There are languages with a percentage of 2% for each strategy. Paralanguage is a communication strategy used to provide 

more information so that guests can imagine clear things, the contact that occurs, and make the conversation more polite because 

it will be the first glance at this time. 

This is an open-access article under the CC BY-SA license.  
Copyright © 2021 by Author. Published by Universitas Pendidikan Ganesha. 

 
 
1. INTRODUCTION 

 Communication is the process of delivering messages from communicators to achieve specific goals. 

Communication allows a person to convey stimuli to change one's behavior (Jayanti et al., 2019; Nisa & Sujarwo, 

2020). Communication between two or more people will occur if there is a similarity of meaning (Amelia et al., 

2017; Hartati et al., 2017; Sucia, 2017). Communication has five elements that are mutually dependent on each 

other, including the source, often called the sender, encoder, communicator, and speaker. Someone needs to 

contact the person they want to communicate with. Communication has an essential role in human life, from daily 

activities, carried out by communicating. By communicating, humans can meet their needs and achieve life goals 

because communicating is a basic human need (Alfathan & Saleh, 2018; Astuti & Leonard, 2015; Purwanti, 2015). 

Therefore, as social beings, humans want to relate to other humans. Humans want to know the environment around 

them, even what is happening inside them. This curiosity forces humans to communicate (Hendriana & Kadarisma, 

2019; Nomleni et al., 2019; Suparni, 2016). In communicating, there are some strategies used by the 

communicator. The communication strategy used to make communication run well (Chan, 2021; Demirdağ, 2021; 

Özkan Yıldız & Yılmaz, 2021). The use of strategies in communication will help speakers express their idea 

clearly.  Communication strategy is seen as a tool used in a negotiation that happens where interlocutors are 

attempting to obtain a communication's goals (Jalaludin & Ihkasan, 2014; Rafik-Galea et al., 2012). The use of 
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communication strategies in communicating significantly will make communication runs well (Achim et al., 

2021; Coffelt et al., 2019; Gisewhite & Holden, 2019). It also happens in Bali which becomes a tourist 

destination and it is visited by many domestic and international tourists. Balinese people might apply the 

communication strategies in communicating with the tourist in English for Specific Purposes for those who 

work in the tourism field and must be able to communicate well with the foreigners (Dwi et al., 2013; 

Paramita & Putra, 2020). In Bali, the total arrivals of European tourists who travel to Bali every month are 

increased. 

 The increasing number of European tourists is considered that Bali Island has the power to attract 

them to visit Bali. One of the tourism objects that can be recommended to tourists is Jimbaran. Jimbaran is 

one of the tourism objects that there in the Kuta sub-district, Badung Regency, West Kuta, Bali province. 

Working in the tourism sector needed foreign languages (Arrobas et al., 2020; Gössling et al., 2020; Ho, 2020). 

Now day tourism has become a popular global leisure activity (Avello Martínez & López Fernández, 2015; 

Mafimisebi et al., 2021). In the hotel industry, a foreign language is needed to interact with guests in all sorts of 

foreign countries. In this case, the English language as an international language is very important to interact 

between all sorts of countries. The main department that mastered English is a Front Office. The front office is 

one of the departments of a hotel that should give the first and last impression to the guest when they arrive and 

leave the hotel. In global leisure, Bali has many Hotels which handle those visitors, one of them is 

Intercontinental Bali Resort which can be recommended for tourists. One of the hotels is Intercontinental 

Bali Resort. In the hotel, the front office is one of the important elements which serve guests firstly. 

Therefore, front office staff needs good language skills in English for Specific Purpose speaking for English 

because they have to attract tourist attention and give them a good first impression of the hotel service. In 

reality that I found most of the receptionists in Intercontinental Bali Resort still nervous when talking with 

the guest, the second receptionist didn’t have better language to change unpolite language, and the last is the 

receptionist was still convoluted in explaining something.  

Language is an instrument of communication in many fields such as business, economy, social, tourism 

sector, technology ECT (Akay & Kim, 2020; Mauliate et al., 2019; Rose et al., 2020). Based on the explanation 

before the researcher can conclude that language is important the use of language will make people be able to 

express their ideas or share information and they can get information from others. On the other side, we also 

communicate to express our emotions by using words and gestures (Iannuccilli et al., 2021; Morgan et al., 2021; 

Tao et al., 2022). Communication is usually conducted by more than one person to build an understanding of each 

other. It usually involves two or more people, who in this case, interact with each other (Klemp, 2019; Reilly & 

Hynan, 2014; Wildan et al., 2019). Communication can be defined as the process of assigning and conveying 

meaning in an attempt to create shared understanding or information (Brown et al., 2021; Johansson et al., 2020). 

The ability to speak efficiently is needed to reach successful communication. However, being competent in 

speaking is not easy and takes a long time to develop. Knowledge of vocabulary and grammar is not the only factor 

to be competent in speaking but also how to negotiate with others effectively and to adapt to a different context 

and social rules (Mahdi, 2018; Perez et al., 2013; Uysal & Yavuz, 2015; Zarei & Afshar, 2014). The findings of 

previous research stated that in communicating, one must master the language used so that messages can be 

appropriately conveyed (Chung et al., 2017; Pratiwi et al., 2017). Other studies also state that it is essential to 

master English to be able to communicate with foreigners (Ho, 2020; Permai et al., 2021; Rose et al., 2020). It 

can be concluded that mastery of English and communication skills are essential to be learned by someone. For 

these reasons, the authors are interested in identifying the interaction and communication strategies used by the 

front office staff at the Intercontinental Bali Resort. In addition, this study also collects data about the majority of 

the use of these communication strategies and the reasons the front office staff uses them. This study aims to 

analyze the types of communication strategies used by the front office staff of Intercontinental Bali Resort, the 

types of communication strategies used by the staff, and the reasons for the communication strategies used by the 

staff. 
 

2. METHOD 

 This study was descriptive qualitative research. It was chosen because this study describes the situation 

of phenomena, in which the procedure, types of communication strategies used by front office staff in 

Intercontinental Bali Resort, and the reasons in applied communication strategies. This study was conducted in 

InterContinental Bali Resort at Uluwatu Street No 45, Jimbaran, Kuta sub-district, Badung regency, Indonesia. 

The object of this study was the communication strategies used by the front office staff of InterContinental Bali 

Resort in communicating with tourists who visited that hotel. In this study, the researcher used three techniques in 

collecting data. Namely observation, and interview. In the observation technique, the researcher observed and 

recorded the conversation between the staff and the guest, then the researcher analyzed what kinds of strategies 

they used in conversation. The last is the interview. In the interview section, the researcher gives some questions 
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to the staff about the techniques when they cannot understand the guest’s meaning. Data analysis is about the 

process of transforming data to find useful information, suggesting conclusions, and supporting decision-making. 

It was also about the process of answering the research questions by the data found field. In this study, the data 

analysis used is descriptive qualitative. Data analysis involved three concurrent flows of activities, namely, data 

reduction, data display, and conclusion drawing/verification (Miles & Huberman, 2007). 

 

3. RESULT AND DISCUSSION 

Result 

This study was conducted in InterContinental Bali Resort at Uluwatu Street No 45, Jimbaran, Kuta sub-

district, Badung regency, Indonesia. The subjects of this study were eight front office staff of Intercontinental 

Bali Resort and the researcher found one data in one day. The researcher conducted observation and interviews to 

achieve the goals of the study. There was one month eight days of observations done by the researcher. The 

researcher used a long time to took the data because we knew that the pandemic was still running. At least the 

researcher used eight meetings to get the data.  Based on the transcriptions of data, there were 39 communication 

strategies used by the staff. There were seven types of communication strategies that could be classified. The 

communication strategies were approximation, circumlocution, language switching, paralanguages, and 

modification device. In this section, five strategies used by the staff will be explained briefly. Approximation deals 

with telling the tourists about difficult words or sentences by giving other words which have a similar meaning. 

During the researcher did research for eight meetings. The researcher just found four approximations three times, 

such as: In the third observation, the researcher expressed approximation strategy to make short conversation with 

the guest but the guest didn’t understand what the staff meant. So, the researcher used a similar meaning or used 

approximation strategy to make the guest can more understand what the staff said In the Seventh, the 

approximation occurred two times which was used, staff. The researcher said that when in this hotel just there a 

bigger room. But the guest didn’t understand. So, the staff gives a clearer meaning such; all our superior the size 

like that one but you want to upgrade to bigger or biggest. Then the guest understands what the staff means. 

Circumlocution deals with telling a word by giving a description, example, or explanation about that 

word. During the researcher recording the conversation, the researcher only found the circumlocution strategy that 

the staff used to give clearer meaning to the guest at one time. In the Sixth observation, circumlocution occurred 

two times which were done by staff. From the Sixth observation, we can see the circumlocution done by the staff. 

The strategy was used when the guest asked about the location of Indian food and also about the room. In the third 

type of communication strategy, the researcher also found several times that the staff used language switching 

many times to have a purpose, introduce the Balinese language or Indonesia language with the guest on date: In 

the fourth observation, the guest switched or added the greeting sentence which used “good afternoon, om 

swastiastu”. So, it makes the guest knows how the Balinese greeting that Balinese people used when meeting 

somewhere. Paralinguistic is about the facial expression and gestures which happened during a communication. 

From the explanation in chapter two, paralinguistic is a communication strategy that uses mime, gestures, and 

facial expressions to make clearer meaning. The utterances of paralinguistic had been compiled from staff in every 

meeting. Based on the analysis, the paralinguistic strategy was used 22 times by the staff. Based on the explanation 

in chapter two, there are two kinds of modification devices; the first one is Comprehension check: a use of 

expressions such as.” Do you understand?” to check the partner’s understanding. The second is a Clarification 

request: a request for clarification by explaining or asking “Do you mean this?” or correctly repeating the partner’s 

statement. During did research the researcher found 11 clarifications in the findings with the different dates and in 

here the researcher didn’t find a comprehension check in the conversation. Based on the table above, those are the 

frequency that the researcher found in the conversation during the eight meetings. Based on the results of data 

analysis, the frequency of communication found in conversations during eight meetings is Approximation (5), 

Circumlocution (1), Language switching (1), Paralanguage (22), and Modification device (17). 

 

Table 1. Communication Strategies  

No 

Communication 

Strategies Used 

by the Staff 

The Reason for Using Communication Strategy 

1 Approximation - To make the tourist understand about all of the explanation which given. 

The different words which have the same meaning will help the guest to 

understand. 

- To make the communication clearer. 

2 Circumlocution - To explain more about the unknown word so the guests will understand 

the meaning. 
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No 

Communication 

Strategies Used 

by the Staff 

The Reason for Using Communication Strategy 

- To make the guests understand the message when the staff does not know 

about the vocabulary. 

3 Paralinguistic - To give clearer information so the guests can imagine about the thing 

being asked 

- To emphasize the utterances 

- To make the conversation more polite because it will be the first look 

when the communication happened. 

4 Language 

Switching 

- To avoid hesitation when communicating with the guest. 

- To make the communication run well when the staff forgets about some 

terms. 

5 Clarification 

request 

- To make sure that the guests got what he/she wanted. So there would not 

be misunderstandings that could distract the deal. 

- To clarify that the staff had the same understanding as to the guests. 

- To make sure about the guest’s booking. 

 

From the reason above, it could be concluded that there were two reasons why the staff used those 

communication strategies in communicating with the guests. The first reason was giving and getting clear 

information. So, the communication will run effectively. Some conditions will be very dangerous because there 

will be misunderstandings happened between the staff and guests. 

 

Discussion  

Communication is the process by which an idea is transferred from a source to one or more recipients to 

change their behavior (Brown et al., 2021; Johansson et al., 2020; Klemp, 2019). So it can be interpreted that 

communication is an essential element in an organization because communication is essential to increasing 

organizational productivity (Kochigina et al., 2021; Seitz & Choo, 2021; Thelen & Formanchuk, 2022). It is 

inseparable from the fluency of information within the organization. Communication is essential in the 

management of an organization, as it combines management functions (Cooper et al., 2021; Thelen & 

Formanchuk, 2022). Communication is primarily concerned with getting work done and helping the organization 

achieve its goals. The communication strategies found in the conversations during the eight meetings were 

Approximation, Circumlocution, Language switching, Paralanguage, and Modification device. First, Prediction 

(Approximation) is systematically estimating something that is most likely to happen. Prediction does not have to 

give a definite answer to what will happen but tries to find an answer close to what will happen. The reason the 

staff uses this strategy is so that tourists understand all the explanations given. Different words with the same 

meaning will help guests understand and make communication clearer (Khalil, 2018; Kim, 2015; Mafimisebi et 

al., 2021). Second, go round and round. This strategy explains more about the unknown word so that guests will 

understand its meaning and make guests understand the message when the staff does not know about the 

vocabulary. Poor communication makes the communicant bored when interacting (Ievansyah & Sadono, 2018; 

Nomleni et al., 2019). 

Third, Paralinguistics is a nonverbal aspect of the speech process (verbal communication). This aspect 

includes speech tone, voice volume, and pitch height used in a conversation (Taufik & Rahman, 2021; Winoto et 

al., 2017b, 2017a). Paralinguistics can show the true meaning of a speech. Staff use this strategy to provide more 

precise information so guests can imagine what is being asked, emphasize speech, and make the conversation more 

polite because it will be the first appearance when communication occurs. Fourth, Language Change. The staff 

uses this strategy to avoid hesitation when communicating with guests and make communication work well when 

the staff forgets some things: fifth, Request for clarification. The staff uses this strategy to ensure that the guest 

gets what he or she wants. So there will be no misunderstandings that can interfere with the agreement, make it 

clear that the staff has the same understanding as the guests, and make sure about guest bookings (Abdien, 2019; 

Ho, 2020; Mafimisebi et al., 2021). Communication strategy could be useful for the staff when they communicated 

with tourists or guests. This study can give inspiration and advice to use communication strategies to the staff, 

especially those who work in front office service.  The result of this study can be used as a reference to the English 

Education Department of Undiksha when further researchers are conducting the study about communication 

strategies. For this department, the result of the study can be used as additional materials in English for front office 

class to increase the knowledge about communication in this job. 
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4. CONCLUSION 

The communication strategies found in the conversations during the eight meetings were Approximation, 

Circumlocution, Language switching, Paralanguage, and Modification device. The reason why staff use this 

communication strategy in communicating with guests is to first give and get clear information. So that 

communication will run effectively. Second, some conditions will be very dangerous because they will occur 

between staff and guests. 

 

5. REFERENCES 

Abdien, M. (2019). Impact of communication satisfaction and work-life balance on employee turnover intention. 

Journal of Tourism Theory and Research, 5(2), 228–238. https://doi.org/10.24288/jttr.526678. 

Achim, A. M., Deschamps, I., Loignon, A., Rousseau, L.-S., Fossard, M., & Tremblay, P. (2021). The neural 

correlates of referential communication: Taking advantage of sparse-sampling fMRI to study verbal 

communication with a real interaction partner. Brain and Cognition, 154. 

https://doi.org/10.1016/j.bandc.2021.105801. 

Akay, H., & Kim, S.-G. (2020). Measuring functional independence in design with deep-learning language 

representation models. Procedia CIRP, 91. https://doi.org/10.1016/j.procir.2020.02.210. 

Alfathan, I. H., & Saleh, A. (2018). Gaya Kepemimpinan dan Intensitas Komunikasi GPPT dengan Efektivitas 

Kelompok di Sekolah Peternakan Rakyat. Jurnal Sains Komunikasi Dan Pengembangan Masyarakat 

[JSKPM], 2(3), 289–300. https://doi.org/10.29244/jskpm.2.3.289-300. 

Amelia, R. P., Filiani, R., & Herdi, H. (2017). Self-Efficacy Terhadap Penggunaan Teknologi Informasi Dan 

Komunikasi Dalam Layanan Bimbingan Dan Konseling Pada Guru Bk/Konselor SMAN Jakarta Pusat. 

Insight: Jurnal Bimbingan Dan Konseling, 3(1). https://doi.org/10.21009/INSIGHT.031.18. 

Arrobas, F., Ferreira, J., Brito-Henriques, E., & Fernandes, A. (2020). Measuring tourism and environmental 

sciences students’ attitudes towards sustainable tourism. Journal of Hospitality, Leisure, Sport & Tourism 

Education, 27. https://doi.org/10.1016/j.jhlste.2020.100273. 

Astuti, A., & Leonard. (2015). Peran Kemampuan Komunikasi Matematika Terhadap Prestasi Belajar Matematika 

Siswa. Jurnal Ilmiah Pendidikan MIPA, 2(2), 102–110. https://doi.org/10.1016/0749-6036(91)90087-8. 

Avello Martínez, R., & López Fernández, R. (2015). Digital literacy for teachers in Cuban Tourism and Hotel 

Management Schools. Some experiences on its development. RUSC. Universities and Knowledge Society 

Journal. https://doi.org/10.7238/rusc.v12i3.1994. 

Brown, Z. C., Anicich, E. M., & Galinsky, A. D. (2021). Compensatory conspicuous communication: Low status 

increases jargon use. Organizational Behavior and Human Decision Processes, 161. 

https://doi.org/10.1016/j.obhdp.2020.07.001. 

Chan, J. Y. H. (2021). Bridging the gap between ELF and L2 learners’ use of communication strategies: Rethinking 

current L2 assessment and teaching practices. System, 101. https://doi.org/10.1016/j.system.2021.102609. 

Chung, N., Tyan, I., & Han, H. (2017). Enhancing the smart tourism experience through geotag. Information 

Systems Frontiers, 19(4). https://doi.org/10.1007/s10796-016-9710-6. 

Coffelt, T. A., Grauman, D., & Smith, F. L. M. (2019). Employers’ Perspectives on Workplace Communication 

Skills: The Meaning of Communication Skills. Business and Professional Communication Quarterly, 

82(4), 418–439. https://doi.org/10.1177/2329490619851119. 

Cooper, A. C., Bùi, H. T. T., Nguyễn, L. T., Nguyễn, P. K., Nguyễn, T. H. T., & Phan, D. P. N. (2021). Deaf-led 

organizations and disaster communication in Việt Nam: Interdisciplinary insights for disability inclusive 

disaster risk reduction planning. International Journal of Disaster Risk Reduction, 65. 

https://doi.org/10.1016/j.ijdrr.2021.102559. 

Demirdağ, S. (2021). Communication Skills and Time Management as the Predictors of Student Motivation. 

International Journal of Psychology and Educational Studies, 8(1), 38–50. 

https://doi.org/10.17220/ijpes.2021.8.1.222. 

Dwi, N. M. L., Suwatra, I. I. W., & Rasana, I. D. P. R. (2013). Pengaruh Model Pembelajaran Kooperatif Tipe 

Inside Outside Circle Terhadap Keterampilan Berbicara Bahasa Inggris Kelas IV SD Gugus X Kecamatan 

Buleleng. Mimbar PGSD Undiksha, 1(1). https://doi.org/10.23887/jjpgsd.v1i1.746. 

Gisewhite, R. A., & Holden, M. M. J. C. L. (2019). A call for ecologically-based teacher-parent communication 

skills training in pre-service teacher education programmes. Educational Review, 1–20. 

https://doi.org/10.1080/00131911.2019.1666794. 

Gössling, S., Scott, D., & Hall, C. M. (2020). Pandemics, tourism and global change: a rapid assessment of 

COVID-19. Journal of Sustainable Tourism, 1(2). https://doi.org/10.1080/09669582.2020.1758708. 

Hartati, S., Abdullah, I., & Haji, S. (2017). Pengaruh Kemampuan Pemahaman Konsep, Kemampuan Komunikasi 

dan Koneksi Terhadap Kemampuan Pemecahan Masalah. MUST: Journal of Mathematics Education, 



I Gede Surya Dharma Nugraha1 (2021).  Jurnal Pendidikan Bahasa Inggris Undiksha. Vol. 9(3) PP. 264-270 

  
Communication Strategy Applied by Front Office Staff                269 

Science and Technology, 2(1), 43. https://doi.org/10.30651/must.v2i1.403. 

Hendriana, H., & Kadarisma, G. (2019). Self-Efficacy dan Kemampuan Komunikasi Matematis Siswa SMP. 

JNPM (Jurnal Nasional Pendidikan Matematika), 3(1), 153. https://doi.org/10.33603/jnpm.v3i1.2033. 

Ho, Y.-Y. C. (2020). Communicative language teaching and English as a foreign language undergraduates’ 

communicative competence in Tourism English. Journal of Hospitality, Leisure, Sport & Tourism 

Education, 27. https://doi.org/10.1016/j.jhlste.2020.100271. 

Iannuccilli, M., Dunfield, K. A., & Byers-Heinlein, K. (2021). Bilingual children judge moral, social, and language 

violations as less transgressive than monolingual children. Journal of Experimental Child Psychology, 

208. https://doi.org/10.1016/j.jecp.2021.105130. 

Ievansyah, I., & Sadono, T. P. (2018). Personal Branding Dalam Komunikasi Selebritis (Studi Kasus Personal 

Branding Alumni Abang None Jakarta Di Media Sosial “Instagram”). Bricolage : Jurnal Magister Ilmu 

Komunikasi, 4(02), 149. https://doi.org/10.30813/bricolage.v4i02.1658. 

Jalaludin, M. A. B. M., & Ihkasan, M. N. B. (2014). Interpersonal Communication Skills among the Master’s 

Students in TVET. Developing Country Studies., 4(16). 

Jayanti, U., Iskandar, I., & Hayat, N. (2019). Analisis Kepuasan Pengguna Lulusan Terhadap Alumni Komunikasi 

Dan Penyiaran Islam Iain Parepare. Jurnal Penelitian, 13(2). https://doi.org/10.21043/jp.v13i2.6002. 

Johansson, L. G., Grønvad, J. F., & Budtz Pedersen, D. (2020). A matter of style: Research production and 

communication across humanities disciplines in Denmark in the early-twenty-first century. Poetics, 

83(May), 101473. https://doi.org/10.1016/j.poetic.2020.101473. 

Khalil, Z. M. (2018). EFL Students’ Perceptions towards Using Google Docs and Google Classroom as Online 

Collaborative Tools in Learning Grammar. Applied Linguistics Research Journal, 2(2), 33–48. 

https://doi.org/10.14744/alrj.2018.47955. 

Kim, H.-S. (2015). Using Authentic Videos to Improve EFL Students’ Listening Comprehension. International 

Journal of Contents, 11(4), 15–24. https://doi.org/10.5392/ijoc.2015.11.4.015. 

Klemp, T. (2019). Early mathematics–teacher communication supporting the pupil’s agency. International 

Journal of Primary, Elementary and Early Years Education, 1–14. 

https://doi.org/10.1080/03004279.2019.1663893. 

Kochigina, A., Tsetsura, K., & Taylor, M. (2021). Together in crisis: A comparison of organizational and faith-

holders’ crisis communication. Public Relations Review, 47(4). 

https://doi.org/10.1016/j.pubrev.2021.102086. 

Mafimisebi, O., Obembe, D., Kolade, O., Obembe, F., Owoseni, A., & Mafimisebi, O. (2021). Covid-19 and the 

tourism industry: An early stage sentiment analysis of the impact of social media and stakeholder 

communication. International Journal of Information Management Data Insights, 1(2). 

https://doi.org/10.1016/j.jjimei.2021.100040. 

Mahdi, H. S. (2018). Effectiveness of Mobile Devices on Vocabulary Learning: A Meta-Analysis. Journal of 

Educational Computing Research, 56(1). https://doi.org/10.1177/0735633117698826. 

Mauliate, H. D., Rahmat, A., & Wachidah, S. (2019). Evaluation the Lesson Plan of English Language Learning 

in Junior High School, Seraphine Bakti Utama West Jakarta. International Journal of Scientific Research 

and Management, 7(07), 1078–1086. https://doi.org/10.18535/ijsrm/v7i7.el02. 

Miles, & Huberman. (2007). Analisis Data Kualitatif. Universitas Inggris. 

Morgan, G., Curtin, M., & Botting, N. (2021). The interplay between early social interaction, language, and 

executive function development in deaf and hearing infants. Infant Behavior and Development, 64. 

https://doi.org/10.1016/j.infbeh.2021.101591. 

Nisa, K., & Sujarwo, S. (2020). Efektivitas Komunikasi Guru terhadap Motivasi Belajar Anak Usia Dini. Jurnal 

Obsesi : Jurnal Pendidikan Anak Usia Dini, 5(1), 229. https://doi.org/10.31004/obsesi.v5i1.534. 

Nomleni, Sumartias, & Setiawan. (2019). Komunikasi sosial pemerintah dalam penyebaran informasi perbatasan 

Negara Indonesia dan Timor Leste. Jurnal Kajian Komunikasi, 7(2). 

https://doi.org/10.24198/jkk.v7i2.21348. 

Özkan Yıldız, F., & Yılmaz, A. (2021). Parent-teacher communication and parental expectations in the assessment 

process in Turkish preschool settings. International Journal of Primary, Elementary and Early Years 

Education, 49(6), 761–775. https://doi.org/10.1080/03004279.2020.1861049. 

Paramita, I. B. G., & Putra, I. G. G. P. A. (2020). New Normal Bagi Pariwisata Bali Di Masa Pandemi Covid 19. 

Jurnal Ilmiah Pariwisata Agama Dan Budaya, 5(2). https://doi.org/10.25078/pba.v5i2.1723. 

Perez, M. M., Noortgate, W. Van Den, & Desmet, P. (2013). Captioned video for L2 listening and vocabulary 

learning: A meta-analysis. System, 41(3). https://doi.org/10.1016/j.system.2013.07.013. 

Permai, B., Clement, S., & Yunus, M. (2021). English Teaching Amidst the COVID-19 Pandemic : Teacher Issues 

and Challenges Community of Inquiry ( COL ). Malaysian Journal of Social Sciences and Humanities 

(MJSSH), 6(5), 103–116. https://doi.org/10.47405/mjssh.v6i5.797 Malaysian. 

Pratiwi, D. P. E., Ayomi, P. N., & Candra, K. D. P. (2017). Balinese Arts And Culture As Tourism Commodity In 



I Gede Surya Dharma Nugraha1 (2021).  Jurnal Pendidikan Bahasa Inggris Undiksha. Vol. 9(3) PP. 264-270 

 

 
P-ISSN: 2614-1906 E-ISSN : 2614-1892                      270 

Bali Tourism Promotion Videos. MUDRA: JURNAL SENI BUDAYA, 32(3). 

https://doi.org/10.31091/mudra.v32i3.178. 

Purwanti, S. (2015). Meningkatkan Kemampuan Komunikasi dan Berpikir Kritis Matematis Siswa Sekolah Dasar 

Dengan Model Missouri Mathematics Project (MMP). Jurnal Pendidikan Dan Pembelajaran Dasar, 

2(2), 253–266. 

Rafik-Galea, S., Ishak, W. I., & Marji, A. B. (2012). Library Counter Talk: Communication Encounters between 

Counter Staff and International Students. Procedia - Social and Behavioral Sciences, 66. 

https://doi.org/10.1016/j.sbspro.2012.11.243. 

Reilly, A. H., & Hynan, K. A. (2014). Corporate communication, sustainability, and social media: It’s not easy 

(really) being green. Business Horizons, 57(6). https://doi.org/10.1016/j.bushor.2014.07.008. 

Rose, H., Mckinley, J., & Galloway, N. (2020). Global Englishes and Language Teaching : A Review of 

Pedagogical Research. Language Teaching, November, 1–44. 

https://doi.org/10.1017/S0261444820000518. 

Seitz, S. R., & Choo, A. L. (2021). Stuttering: Stigma and perspectives of (dis)ability in organizational 

communication. Human Resource Management Review, 20. https://doi.org/10.1016/j.hrmr.2021.100875. 

Sucia, V. (2017). Pengaruh Gaya Komunikasi Guru Terhadap Motivasi Belajar Siswa. Komuniti : Jurnal 

Komunikasi Dan Teknologi Informasi, 8(5), 112–126. https://doi.org/10.23917/komuniti.v8i5.2942. 

Suparni, S. (2016). Model Pembelajaran Reciprocal Teaching Kaitannya dengan Kemam­puan Komunikasi 

Matematika Peserta Didik. Logaritma, 4(1), 110–124. https://doi.org/10.24952/logaritma.v4i01.1227. 

Tao, W., Lee, Y., Sun, R., Li, J.-Y., & He, M. (2022). Enhancing Employee Engagement via Leaders’ Motivational 

Language in times of crisis: Perspectives from the COVID-19 outbreak. Public Relations Review, 48(1). 

https://doi.org/10.1016/j.pubrev.2021.102133. 

Taufik, & Rahman. (2021). Implementasi Kinesik, Proksemik, Paralinguistik Dan Self Disclosure Dalam 

Komunikasi Antarpribadi. Semiotika: Jurnal Komunikasi, 15(2). 

https://doi.org/10.30813/s:jk.v15i2.2885. 

Thelen, P. D., & Formanchuk, A. (2022). Culture and internal communication in Chile: Linking ethical 

organizational culture, transparent communication, and employee advocacy. Public Relations Review, 

48(1). https://doi.org/10.1016/j.pubrev.2021.102137. 

Uysal, N. D., & Yavuz, F. (2015). Pre-Service Teachers’ Attitudes Towards Grammar Teaching. Procedia - Social 

and Behavioral Sciences, 191. https://doi.org/10.1016/j.sbspro.2015.04.353. 

Wildan, W., Hakim, A., Siahaan, J., & Anwar, Y. A. S. (2019). A stepwise inquiry approach to improving 

communication skills and scientific attitudes on a biochemistry course. International Journal of 

Instruction, 12(4), 407–422. https://doi.org/10.29333/iji.2019.12427a. 

Winoto, Y., Yusup, P. M., & Sukaesih. (2017a). Memahami Aspek Paralinguistik Dalam Kegiatan Penyuluhan 

Perpustakaan. Journal of Library and Information Science, 7(2). 

https://doi.org/10.17509/edulib.v7i2.9383. 

Winoto, Y., Yusup, P. M., & Sukaesih. (2017b). Understanding The Paralinguistic Aspects In Library Tening 

Activities. Edulib: Journal of Library and Information Science, 7(2). 

https://doi.org/10.17509/edulib.v7i2.9198. 

Zarei, A. A., & Afshar, N. S. (2014). Multiple Intelligences As Predictors Of Reading Comprehension And 

Vocabulary Knowledge. Indonesian Journal Of Applied Linguistics, 4(1). 

https://doi.org/10.17509/ijal.v4i1.598. 

 

 

 

 

 

 

. 

 


